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STANDARD CONTRACT FOR SPOT BROADCASTING 
(Recommended by NAB-AAAA, 1946) 


YALE BROADCASTING COMPANY 


INCORPORATED 


242-A YALE STATION, NEW HAVEN. CONNECTICUT 


(AGENCY'S ORDER NO. £1 OS | 


nN 1 Wet Weer. weer cs a ee ealled .“‘ageney’” and 


(Print station’s call letters and corporate title) 


called “station” to broadcast radio programs of... 


<i emer sistetteeeenenennnnn rae nnernereeennres sree 8 specified below: 


for (Product) : NAME OF PROGRAM: 


—LENGTIi OF BROADCAST — -———HOUR 


ee 1) ALY a 7-—TIMES PER WEEK— 7-—TOTAL NO. TIMES — 


DATE OF FIRST BROADCAST | DATE OF LAST BROADCAST 


PROGRAM MATERIAL ARRANGEMENTS 


+s COMMERCIAL ANNOUNCEMENTS 


Rae ES RI eo ee ee ee ee ee ee ee 
CONTINUITY LIVE TALENT | TRANSCRIPTIONS 


ADDITIONAL INSTRUCTIONS 


RATES Net Station Time Talent Line Service Other Charges Total 


Each Broadcast: Se en a Be a ees LE Nee = ; | eeeeere ta Weis tstee Rr oe Ses) be ner. broadcast 


For . .. Broadcasts: Le ne See ee ee Lf Ere es eee $e ee ae } [ln LE ee 2 S$) Ss. efor - contract 


Less Agency Commission: 15/4 of Station Time Charge; ..............-.-.---%o of Talent Charge. 


in return for szid service the Agency agrees that 7AYMENTS are to be made to the station as follows: .. 


Mer HSE DAYIMENG LOL DE. CG zoo acca cence ere ea NO 
WITNESS our hands and seals the day and date first above written. 


TO BE SUBMITTED FOR APPROVAL. . Agency 


“(Correct Legal Name) 


By Sk ee TR ee eee ee No) eget SR Se EE oS Ve 
(Station Representative) 
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YALE BROADCASTING CO., Inc. Business Address __..... 
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(Provisions on reverse side hereof. and attached hereto, if any, are a part hereof.) 


+ eet. ony 


STANDARD CONDITIONS : 


Governing Contracts for Spot Broadcasting, Adopted 1946, by American Association of 
Advertising Agencies and National Association of Broadcasters 


1. PAYMENT 

(a). The agency agrees to pay, and the broadcasting station agrees to 
hold the agency solely liable for payment for the broadcasts covered by 
this contract, unless expressly otherwise agreed in writing. 

(b). The agency agrees to pay for broadcasts covered by this contract. 
at the office of the broadcasting station or of its authorized representative, 
on or before the Jast day of the month following that in which the broad- 
easting is done unless otherwise stipulated on the face of this contract; 
or, when cash discount is allowed but payment date not specified on the 
face of the contract, on the fifteenth of the month following. 

(c). In all cases date of payment is material and unless otherwise stipu- 
lated the postmark date on the envelope properly addressed to the broad- 
casting station or to its representative shall be considered the date when 
payment was made. 

(d). Station’s invoices for broadcasts covered by this contract shall be 
in accordance with the station’s log and shall so state on each such invuice, 
and shal] be deemed to be correct unless proved otherwise. 

(e). Invoices should be rendered not less than monthly. 

(f). Upon request of the agency, affidavits or certifications of perform- 
ance are to be furnished by the station to the agency at the time of billing. 
Unless requasted prior to billing, the request for and the furnishing of 
such affidavits or certifications shall not act as a condition precedent to 
the payment or the time of any payment called for hereunder. 

(zg). The station reserves the right to cancel this contract at any time 
upon default by the agency in the payment of bills, or other material breach 
on the part of the agency of any of the conditions herein; and upon such 
cancellation all broadcasting done hereunder and not paid shal] become 
immediately duc and payable. In case of delinquency in payment, due in 
the opinion of the station to impaired credit or if the station bclieves 
reasonably that the agency’s credit has been impaired, the station shall 
have the right to change the requirements as to the terms of payment 
for further broadcasts under this contract as it may see fit, by giving 
the agency written notice addressed to the agency's last known business 
address. 

In the event of a cancellation by reason of a material breach by the 
agency, the agency shall pay to the station, as liquidated damages, a net 
sum equal to the actual out-of-pocket cost to the station incurred through 
the cancellation of this contract, together with the amount owing at the 
earned rate, for broadcasts performed hereunder prior to such cancellation. 
(h) In event of a cancellation by reason of a material breach by station, 
the station shall pay to the agency, as liquidated damages, a net sum 
equal to the actual out-of-pocket cost to the agency incurred through cancel- 
lation of the contract. 

2. TERMINATION AND RENEWAL 
(a). This contract may be terminated by either party by giving the other 
twenty-eight (28) days’ prior written notice; provided that no such notice 
shall be effective until twenty-eight (28) days after start of broadcasts 
hereunder. It is provided further that this contract insofar as it covers 
broadcasts of less than five minutes duration, may be terminated by either 
party giving the other fourteen (14) days’ prior written notice, but no such 
notice shall be effective until fourteen (14) days after the start of broad- 
easts hereunder. If agency so terminates this contract, it will pay station 
at carned rate according to station’s rate card on which this contract is 
bused. If station so terminates this contract, agency will then either agree 
with station on a satisfactory substitute day or time for continuance of 
broadcasts covered by this contract at the card rates on which this con- 
tract is based for such substitute time, or, if no such agreement can be 
reached, agency will pay station according to the rates specified herein 
for all broadcasts previously rendered by station; that is, the agency shall 
have the benefit of the same discounts which the agency would have earned 
had it been allowed to complete the contract. In the event of termination 
hereunder, neither party shall be liable to the other party otherwise than as 
specified in this paragraph, and in paragraph 6 hereof. 
(b). The broadcast time (or times) covered by this contract may be ret 
newed by ageney provided there is no interruption in the continuity of 
the broadcasts, by giving the station twenty-eight (28) days’ written notice 
prior to the expiration of this contract or any extension thereof. It is 
agreed further that this contract, insofar as it covers broadcasts of less than 
five minutes duration, provided there is no ,interruption in the continuity 
of the broadcasts, may be renewed by agency giving the station fourteen 
(14) days’ written notice prior to the expiration of this contract or any 
extension thereof. Failure to exercise this option to renew within the time 
and in the manner provided voids all agency’s rights to such renewal. 
3. INABILITY TO BROADCAST 
(a). Should the station, due to public emergency or necessity, legal re- 
strictions, labor disputes, strikes, boycotts, secondary boycotts, Acts of 
God (whether or not such Acts of God have occurred frequently or habit- 
ually or are of a common or seasonal occurrence in the general locality 
of such broadeasting), or for any other reason, including but not restricted 
to mechanical breakdowns, Ecyond the control and without the fault of the 
station, provided that station has taken reasonable precautions against 
their recurrence, be unable to broadcast any or a part of any of the 
agency’s broadzasts at the time specified, the station shall not be liable 
to agency except to the extent of allowing in such case: One (1), a pro- 
rata reduction in the time charges hereunder, or two (2), if an interruption 
occurs during the commercial announcement portion of any broadcast, 
a credit to agency in the same proportion to the total station charges which 
the omitted commercial portion bears to the total commercial portion of 
the broadcast, it being mutually agreed that station shall credit agency on 
whichever basis is more favorable to agency. In the event of such omis- 
sion, station will, upon agency's request, make a suitable courtesy an- 
nouncement as to such omission. Such omission or interruption shall not 
affect rates of discount; that is, the agency shall have the benefit of the 
same discount which the agency would have earned had it been allowed to 
complete the broadcasts omitted. 
4. SUBSTITUTION OF PROGRAMS OF PUBLIC IMPORTANCE OR IN 
THE PUBLIC INTEREST ' 
(a). The station shall have the right to cancel any broadcast or any 
portion thereof covered by this contract in order to broadcast any program 
which in its absolute discretion it deems to be of public importance or in 
the public interest. In any such case the station will notify agency in 
advance, if reasonably possible but, in any case, within a reasonable time 
after such broadcast, that the agency’s broadcast has been cancelled. 
(b). In the case of any broadcast cancelled under Paragraph 4(a) above, 
the agency and the station will agree on a satisfactory substitute day 
and time for the broadcast or, if no such agreement can be reached within 
a reasonable time, the broadcast will be considered as cancelled without 
effecting the rates, discounts, or rights provided under this contract, except 
that the agency shall not be required to pay for the cancelled broadcast, 
unless required by Paragraph 4(c). 
(c). In the event of a cancellation of a broadcast of five minutes or more, 
under Paragraph 4(a): If such a broadcast is displaced by any broadcast 
of public importance or in the public interest, and a substitute time is not 


agreed upon, as provided in 4(b) above, the station shall pay to the agency 
only the amount represented by the non-cancellable net cost’ of live talent, 
incurred by virtue of, and resulting directly from, such cancellation, but 
which amount shall not exceed the net time charges (gross, Jess earned 
time discounts) for the station time involved in the cancellation. 

5. TIME RATES J 
(a). It is agreed that the time rate named in this contract is the lowest 
rute made by the station for like broadcasts and that if at any time during 
the life of this contract the station makes a lower rate for like broadcasts, 
this contract shall be completed at such lower rate from that date. 
(b). All time rates shall be published by the station. There shall be no 
secret rates, rebates or agrcements affecting rates. All rates shall be 
furnished agency if requested in writing so to do. 

(c). Except as otherwise agreed to in writing, if this contract is con- 
tinued, without interruption within the control of the agency, beyond the 
time specified herein, the additional broadcasts shall be considered a part 
of this contract and the same time rate shall apply until any lower rates. 
prevailing at the time this contract was made, shall have been earned; and 
then such lower time rate shall apply to the whole contract. This provision 
shall not, however, cover a broadcast later than one year from the date of 
the first broadcast. 

(d). In the event of revision of station rates or discounts, any continuous 
broadcasts under this contract may be extended at the rates and discounts 
herein shown without penalty of short rate or loss of discounts on previous 
broadcasts hereunder for a period of not more than fifty-two (52) weeks 
from the effective date of such revision. 

(e). In the event the agency contracts with the station for additional 
broadcast time, for the advertiser herein named, the time rates and discounts 
shown on the rate card on which this contract is based shall apply to such 
additional time for a period of fifty-two (52) weeks from the effective date’ 
of any revision of station time rates or discounts. 

(f). All broadcasts placed with station for the advertiser for consecutive 
broadcasting within one year from the date of the first broadcast hereunder 
shall be combined for the purpose of calculating the total amount of fre- 
quency discounts earned, provided, however, that announcements gannot 
be so combined with five (5) minute or longer programs. 

6. BROADCASTS 

(a). The contract for station time includes the services of the technical 
staff and of a regular staff announcer. Other talent and service charges, 
if any, are covered in this contract and such charges are subject to change 
by the agency with the consent of the station. : 
(b). Broadcasts prepared by the agency are subject to the approval of 
the station both as to artists and to broadcast content. 

(c). If the station has not received material for any broadcast at least 
96 hours in advance of broadcast time, the station shall notify the agency 
by collect telegram. Should the station fail to receive material for such 
broadcast at least 72 hours in advance of broadcast time, the station shall 
have the right to produce a substitute broadcast, making its regular charges 
for time and a reasonable charge for talent used, and, unless otherwise 
instructed by agency, announcing the name, address and business of the 
advertiser. 

(d). Except as otherwise hereinafter expressly provided, the agency will 
hold and save the station harmless against all liability for libel, slander, 
illegal competition or trade practice, infringement of trade marks, trade 
names or program titles, violation of rights of privacy and infringement 
of copyrights and proprietary rights, resulting from the broadcasting of 
the broadcasts herein provided in the form’ furnished by the agency. The 
station agrees, however, to hold and save the agency and advertiser harm- 
less against all such liability where the broadcasts are prepared and 
produced both as to artists and broadcast content by the station excepting 
only such liability as may result from the broadcasting of the commercial 
credits and other material as furnished by the agency. Station will hold 
and save agency and advertiser harmless against all such liability with 
respect to music on station-built broadcasts. Station will hold and save 
agency and advertiser harmless against all such liability with respect to 
music on agency-built broadcasts, provided such music has been cleared 
and approved fur broadcasting by a licensor designated by the station. 
Agency will hold and save station harmless against all such liability with 
respect to music on agency-built broadcasts if such music has not been 
pie and approved for broadcasting by a licensor designated by the 
station. 

(e). The provisions of Paragraph 6(d) shall survive any cancellation or 
termination of this contract. 


7. GENERAL w 

(a). This contract is subject to the terms of licenses held by the station 
and is subject also to all Federal, State and Municipal laws and regula- 
tions now in force, or which may be enacted in the future, including the 
Rules and Regulations of the Federal Communications Commission made 
in pursuance of its quasi-legislative powers and its decisions and actions 
and orders when acting in its quasi-judicial capacity. 

(b). This contract, including the rights under it, may not be assigned 
or transferred without first obtaining the consent of the station in writing; 
nor may the station be required to broadcast hereunder for the benefit of 
any other advertiser than the one named on the face of the contract. 
(c). The agency agrees that it will not rebate to its client any part of 
the commission allowed by the station. 

(d). The station shall not be required to broadcast hereunder for any 
other products than the ones named in the contract, without first obtaining 
the approval of the station so to do in writing. 

(e). In dealing with agencies, the station shall follow a uniform policy 
to avoid discrimination. 

(f). AJl requests by the agency for the station to receive and handle mail, 
cables, telegrams or telephone calls, in connection with the broadcasts 
under this contract, must have the prior approval of the station and, if 
approved, the said communications will be received and handled at the 
sole risk of the agency, and the agency shall reimburse the station for all 
of ae expense incurred by it in connection with the handling of such 
matters. 


(g). Any broadcast material or any other material, information or 
property of whatever nature or kind, to be received and handled by the 
station, must have the prior approval of the station and, if approved, will 
be received and handled at the sole risk of the agency, and the agency 
shall reimburse the station for all of the expense incurred by it in 
connection with the handling of such matters. 

(h). The failure of the station or of the agency to enforce any of the 
provisions herein listed with respect to a breach thereof in any one instance 
shall not be construed as a general relinquishment or waiver under this 
ed imaia and the same shall nevertheless be and remain in full force and 
effect. 

(i). The agency agrees that the station may deduct from any period of 
five minutes or longer not more than thirty seconds for station-break 
purposes, 


Intercollegiate W R U M Trambuil 


Broadcasting Broadcasting 
System 640 KC. Association 


LOCAL RATE CARD NO. 1 


University of Connecticut, New London, Conn. 


This rate card is published for the convenient reference 
of advertisers, and is not to be considered as an offer of 
facilities. 


GENERAL INFORMATION: 


Station WRUM is a member of IBS, a national system 
of college campus radio stations, designed to reach college 
students. 


Fort Trumbull, the locale of Station WRUM, is a branch 


of the University of Connecticut, with a male student body 
of approximately 2000 and a resident population of 1700. 


Campus radio stations operate during the academic 
year only and broadcast for two semesters of 13 weeks 
each. Semesters start approximately September 15 and 
February 1. 


WRUM Broadcasting Hours: At present local time is 
available during the evening hours of 7:00-11:00 P. M. As 
time goes on our facilities will probably expand, thus giv- 
ing us available daytime hours between 7:00 and 8:00 
A. M. and between 12:00 M. and 1:00 P. M. All hours listed 
apply to a four-day week (Monday to Thursday pro tem). 


Station WRUM reserves the right (with advertiser’s 
approval) to edit and revise all commercial copy which 
would not receive the desired student response, in order 
to present our sponsors in the most advantageous light. 


UNACCEPTABLE PRODUCTS: 


Any spiritous or “hard” liquors. Some medicinal prod- 
ucts including laxatives. 


POLITICAL BROADCASTS: 


Carried on sustaining time only. 


COMMISSIONS: 


No commissions will be granted by Station WRUM. No 
cash discounts. All discounts will be billed monthly. 


CONTRACT REQUIREMENTS: 


All program material and commercial copy subject to 
the approval of Station WRUM. Contracts accepted for 
periods up to and including 13 weeks. 


Commercial copy, or change thereof, will be submitted 
10 days prior to the commencement of the contract. 


DISCOUNTS: 


Frequency discounts on number of weeks ordered as 
follows: 


Where an advertiser uses the same or greater service 
beyond an initial 18 week period, he will be entitled to the 
same rate and/or discount earned during the initial 13 
week period. This should not be misconstrued as provid- 
ing rate or discount protection beyond a 13 week period in 
the event of rate and/or discount change. 


RATES: 


This table is based on a four-program or announcement 
schedule per week. All rates listed include discount re- 
duction (see table of discounts): 


Weeks Program Announcement 
15 min. 10 min. 5 min. 1 min. 30 sec. 
13 50.70 21.78 
6 35.64 23.76 14.85 
3 t: 17.91 11.94 7.46 
1 15.00 .5( 6.00 4.00 2.50 


PROGRAM PREFERENCES: 


The preferences of college students do not correspond 
with those of the general public. The following repre- 
sents the percentage of students giving a “like” answer 
from a choice of “like”, “dislike”, and “indifferent” in a 
poll taken at Fort Trumbull in February, 1948: 


Percent 
Popular dance music 
Semi-classical music 
News Bulletins 
Symphonic Music 
Variety, comedy tee 
TEMP IOCPIMIRISE UAL OLS 1 cace-cecseceesesa.scccorcecdvovscoccssceccscetesovece ‘ 
PAVED MMC TIES =TIRVOLOLY:) | ccpccecseccscnccoccssececcesdicsscocsecescconcecsvee it 3 ( 
oon, cceocuscasteccdscésrveacessedcuavsveresersevene 35 
Sports Events .... 78 
PTO GPE Ze TOLUICS <...ccncceccdsoes ee 10ee | 49 
Operas, operatic music rh see Oe 
Folk music, Spirituals By 
Quiz Programs 18 
Sports Commentators 48 
IIE roo 555, cet cpansonecsssadcestdstaccedooesessecoushsscecenes 28 
TCWG oeaseconcccessnssceveccienccoodecevcsasssceosssssccess 25 
Religious Programs oe ted AY 
No. of students polled 1000 


LENGTH OF COMMERCIAL COPY: 

Total length 

of broadcast i Words 
5 Minutes ; 220 
10 Minutes : 250 
15 Minutes ... ; 320 
1 Minute : 125 
30 seconds ; 65 


NEWS SERVICE: 

At the present time station WRUM provides the stu- 
dent body with the most complete coverage of campus 
news and events possible. There is no national or inter- 
national service available until further notice. 


MUSIC CLEARANCE: 


ASCAP, BMI, AMP, and SESAC cleared through IBS 
with no additional charge to the sponsor. 


TALENT: 


Station WRUM is a student activity. Personnel of the 
station work in the interest of the activity and for the 
experience they can garner from it, hence no talent fees. 


TRANSCRIPTIONS: 


Standard equipment in Station WRUM includes two 
turntables with 33 1/3 and 78 RPM speeds on each. Re- 
cording facilities are also available. Transcriptions of 
commercials will be available for sponsors, and sponsors 
may submit transcriptions to be used with the approval of 
the Business Office and the Production Department. 


ORIGINATION FACILITIES: 


At the present time all programs originate in the stu- 
dios of Station WRUM. Soon remote facilities will be 
available for gymnasium, auditorium, and student night 
club broadcasts. There will be no extra charge to the 
sponsor for this service. 


Station WRUM 


TRUMBULL BROADCASTING ASSOCIATION 
University of Connecticut 


New London, Connecticut 


BROADCASTING AGREEMENT 


AGREEMENT between Radio Station WRUM, hereinafter called the Company, and the undersigned, 
hereinafter called the Purchaser. 


The Company agrees to broadcast..e.....cccccccesssccscccceeeees programs (or announcements) of approximately 
Mii vesdsbcsiasss. minutes. 
Program Approx. Time Announcements Type Program 

SUNDAY Oo 

MONDAY oO 

TUESDAY oO 

WEDNESDAY im 

THURSDAY Oo 

FRIDAY oO 

SATURDAY Oo 

The first program under this agreeMent............:.....00scccsscsssssecsssccssssescscsssscecsssssscoesesseessccesssassasesnssessseessscesseasesoess 
The final program under this agreemMent..................csccccsssecsssssscccsseesssscesssscsseesssseessacenscssnassanccssoasssasensesosacsenenseees 
In return for said services the Purchaser agrees to pay the COMPANY $.........ccscccesseseesseeseeeeeee per week; 
LET Bie gan Peeks COLE. OL co vias cate cs tacos suet per week. In witness whereof the parties have 
executed this instrument this................ Gav. ON oc. Ce ee Dopod ee 


Remarks: Broadcast may be discontinued 


PERRO R HERO eee HEHEHE HET EE EEE EE EESE SETHE EHESEEEESEE TEE ESESEE EEE EH SHOE EEEHOHES EE ESER®D 


any time aftef......ssee WeekS UPON......csceceees Purchaser 
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(This agreement is not binding until exe- Purchase Agent 


cuted on behalf of this Company by a duly 
authorized agent.) WRUM Agent 
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The Minneapolis-St. Paul 
| : Station of CBS Radio 


RATE CARD NO. 22 


Effective May I, 1952 


This rate card is published for the convenient reference of 
advertisers and agencies and is not to be considered as an 


offer of facilities. Rates subject to change without notice. 


Established 1924 


625 Second Avenue South, Minneapolis 2, Minn. 
Phone: Main {202 
544 Hamm Bldg., St. Paul 9, Minn.—Phone: Midway 2355 
Transmitter Location—Anoka, Minn. 


GENERAL INFORMATION 


I. FREQUENCY-POWER-TIME: 830 kilocycles. Operating power 

50,000 watts. Licensed to operate full time on clear channel. 

Operates on Central Time (Does Not Observe Daylight Saving 

Time). 

Operating schedule: Weekdays . . . 5:00 AMto 1:05AM 
Sundays . . 7:00 AM to 12:00 Midnight 


2. LENGTH OF COMMERCIAL COPY: 
PROGRAMS 


Between All other 
6 PM and II PM hours 


SS a 6 min. 7 min. 
CORT OSS ok 2 3 min. 4.15 min. 
CepMSIOEUTI Tots. « « « « 2.30 min. 3 min. 
INN, kk ll 2 min. 2.10 min. 

yO a oS I min. 1.15 min. 


Details of commercial copy allowances on network Cooperative 
programs on request. 


3. NEWS SERVICES: AP, UP and INS (both press and radio 
wires). Rates on request. 


4. MUSIC CLEARANCE: BMI, ASCAP and SESAC licenses. Time 
rates include music copyright fees, as licensed. 


5. TALENT: Complete program services available including pro- 
duction, talent, music library and script writing. Rates on request. 
Programs (either in full or in part) not furnished by, but pre- 
sented in the studios of WCCO, are subject to additional charges. 


6. TRANSCRIPTIONS: Electrical transcription equipment in- 
cludes 33/3 and 78 rpm vertical and/or lateral double turn- 
tables. Columbia Long Playing equipment. Tape reproducers 
available. 
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7. TRANSCRIPTION LIBRARY SERVICES: Lang-Worth. Prices 
on request, 


8. INSTANTANEOUS REFERENCE RECORDINGS: Airchecks fur- 
nished to advertisers free of charge once in each 13-week cycle. 
Additional airchecks $10.00 each, net, per 15-minute unit or less. 
Recordings other than airchecks $15.00 each, net, per 15-minute 


unit or less. 


9. REMOTE CONTROL: Programs originating outside of the 
studios of WCCO are subject to additional charges. 


10. FOREIGN LANGUAGE PROGRAMS: No commercially spon- 
sored programs in foreign languages. 


Il. UNACCEPTABLE PRODUCTS AND SERVICES: Hard liquor, 
laxatives, depilatories and other products or services consid- 
ered unacceptable by the station. 


12. POLITICAL BROADCASTS: Regular time rates apply. Specific 
information on request. 


13. COMMISSIONS AND TIME OF PAYMENT: 15% commission 
allowed on net charges for station time to agencies recognized 


by WCCO. Bills rendered and payable weekly unless satisfactory 


arrangements are made for monthly payments. If such arrange- 
ments are made, allowance of the first 2% of gross billing 
for broadcast facilities or for participations included in the 
aggregate amount of discount to which any advertiser may be 
entitled, will be contingent upon payment of charges for facil- 
ities or participations on or before the 15th day of the month 
following the completion of the broadcast week. 


14. CONTRACT REQUIREMENTS: In some cases contracts will be 
accepted up to sixty days in advance of initial broadcast. Maxi- 
mum length of contract—one year. All program content and 
advertising copy subject to approval of station and must be 
received at least 48 hours (exclusive of Saturdays, Sundays 
and holidays) prior to broadcast. 
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15. DISCOUNTS: WCCO provides 2-way discounts based upon 
the use of broadcast facilities within each 7-day period. These 
discounts apply in the order shown. 


a. Days Per Week Discount. 

Program periods (under Section 1!) of any length or in different 
rate classifications may be combined for Days Per Week Dis- 
count...to the extent that the higher priced periods (on basis 
of one day rate for I-25 weeks) earn a discount for the lower, 
but not vice versa. All announcements under Section I1, regard- 
less of length or rate classification, may be combined for Days Per 
Week Discount. Section | and Section 11 may NOT be combined. 


Number of Days in 7-Day Period Discount 
One or two days per wk. paeeee so. 2) 8 ING discount 
3,4,or 5daysperwk. . . 10% from 1-25 wk. one-day rate 
6 or 7 days per wk. . . . 20% from 1-25 wk. one-day rate 


b. Consecutive Weeks Discount. 

Discounts for consecutive weeks applicable to rates listed under 
Section | or Section I1, after deducting applicable Days Per 
Week Discount, if any. Section | and Section 11 may NOT be 
combined. 


Number of Weeks Discount 
RURMMIIOEAOIEWGGKS 60 os, 6. wk kkk ke None 
POCRIMMMMMOE sk tk tw 5% 
DeeeeCeme re. Tk ew eh ae 10% 


In addition to the above, a special discount of 20% after 
deducting Days Per Week Discount and applicable Consecu- 


tive Weeks Discount, if any, will be allowed on time periods 


of one hour or longer broadcast 6 days per week prior to 


9:00 AM. 


Discounts allowed currently on non-cancellable contracts. On 
other contracts, discounts will be due and payable as earned. 


WCCO RATES 


NOTE: For the convenience of advertisers and agencies, we list 
under Sections | and I! the net (agency commissionable) rates on 
various time periods and announcements used from one to six days 
per week and up to 52 weeks, having deducted in each case the 
applicable Days Per Week and Consecutive Weeks Discounts as 
previously shown in Item 15. 


These figures MUST NOT be used in computing the cost of 
any combination within Section | or Section II. 


SECTION |. Station Time (without talent) 


All discounts are based upon the use of broadcast facilities 
within each 7-day period. 


All rates shown are based on fixed weekly schedules of 


uninterrupted broadcasting. 


CLASS A 


Weekdays — 6:00 p.m. to 10:15 p.m. 
Sundays—6:00 p.m. to 10:15 p.m. 


1 HOUR: 
Per week Iday 2days 3days 4days Sdays 6days 
1-25 wks. 600.00 1200.00 1620.00 2160.00 2700.00 2880.00 
26-51 wks. 570.00 1140.00 1539.00 2052.00 2565.00 2736.00 
52 wks. 540.00 1080.00 1458.00 1944.00 2430.00 2592.00 
Y2 HOUR: 


1-25 wks. 720.00 972.00 1296.00 1620.00 1728.00 
26-51 wks. 684.00 923.40 1231.20 1539.00 1641.60 
52 wks. 648.00 874.80 1166.40 1458.00 1555.20 


V4 HOUR: 


1-25 wks. 480.00 648.00 864.00 1080.00 1152.00 
26-51 wks. 456.00 615.60 820.80 1026.00 1094.40 
52 wks. 432.00 583.20 777.60 972.00 1036.80 


CLASS B 


Weekdays— 10:15 p.m. to 10:30 p.m. 
Sundays — 1:00 p.m. to 6:00 p.m.; 10:15 p.m. to 10:30 p.m. 


1 HOUR: 
Per week Iday 2days 3days 4days Sdays 6 days 


1-25 wks. 400.00 800.00 1080.00 1440.00 1800.00 1920.00 
26-51 wks. 380.00 760.00 1026.00 1368.00 1710.00 1824.00 
52 wks. 360.00 720.00 972.00 1296.00 1620.00 1728.00 


Yo HOUR: 


1-25 wks. 240.00 480.00 648.00 864.00 1080.00 1152.00 
26-51 wks. 228.00 456.00 615.60 820.80 1026.00 1094.40 
52 wks. 216.00 432.00 583.20 777.60 972.00 1036.80 


Ye HOUR: 


1-25 wks. 160.00 576.00 720.00 768.00 
26-51 wks. 152.00 547.20 684.00 729.60 
52 wks. 144.00 518.40 648.00 691.20 


10 MINUTES: 


1-25 wks. 128.00 460.80 576.00 614.40 
26-51 wks. 121.60 437.76 547.20 583.68 
52 wks. 115.20 414.72 518.40 552.96 


5 MINUTES: 


1-25 wks. 80.00 288.00 360.00 384.00 
26-51 wks. 76.00 273.60 342.00 364.80 
52 wks. 72.00 259.20 324.00 345.60 


CLASS C 


Weekdays —7:00 a.m. to 6:00 p.m. 
Sundays — 12:00 noon to 1:00 p.m. 


I HOUR: 
Per week I day 2days 3days 4days S5days 6days 
1-25 wks. 360.00 720.00 972.00 1296.00 1620.00 1728.00 


26-51 wks. 342.00 684.00 923.40 1231.20 1539.00 1641.60 
52 wks. 324.00 648.00 874.80 1166.40 1458.00 1555.20 


Y2 HOUR: 
1-25 wks. 216.00 432.00 583.20 777.60 1036.80 
26-51 wks. 205.20 410.40 554.04 738.72 984.96 
52 wks. 194.40 388.80 524.88 699.84 933.12 


ia 
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4 CLASS C (Continued) 


' Vs HOUR: 
Per week Iday 2days 3days 4days Sdays 6 days 
peice ited. Pee ted Le ele! AE tel bet Re EE 
1-25 wks. 144.00 288.00 388.80 518.40 648.00 691.20 
26-51 wks. 136.80 273.60 369.36 492.48 615.60 656.64 
52 wks. 129.60 259.20 349.92 466.56 583.20 622.08 


10 MINUTES: 
1-25 wks. 115.20 230.40 311.04 414.72 518.40 552.96 
26-51 wks. 109.44 218.88 295.49 393.98 492.48 525.31 
52 wks. 103.68 207.36 279.94 373.25 466.56 497.66 


5 MINUTES: 
1-25 wks. 72.00 144.00 194.40 259.20 324.00 345.60 
26-51 wks. 68.40 136.80 184.68 246.24 307.80 328.32 
52 wks. 64.80 129.60 174.96 233.28 291.60 311.04 


CLASS D 
Weekdays — 6:30 a.m. to 7:00 a.m.; 10:30 p.m. to 11:00 p.m. 
Sundays—9:00 a.m. to 12:00 noon; 10:30 p.m. to 11:00 p.m. 


i HOUR: 
Per week I day 2days 3days 4days Sdays 6days 


1-25 wks. 300.00 600.00 810.00 1080.00 1350.00 1440.00 
26-5! wks. 285.00 570.00 769.50 1026.00 1282.50 1368.00 
52 wks. 270.00 540.00 729.00 972.00 1215.00 1296.00 


Yo HOUR: 
1-25 wks. 180.00 360.00 486.00 648.00 810.00 9864.00 
26-51 wks. 171.00 342.00 461.70 615.60 769.50 820.80 
52 wks. 162.00 324.00 437.40 583.20 729.00 777.60 


V4 HOUR: 
1-25 wks. 120.00 240.00 324.00 432.00 540.00 576.00 
26-51 wks. 114.00 228.00 307.80 410.40 513.00 547.20 
52 wks. 108.00 216.00 291.60 388.80 486.00 518.40 


10 MINUTES: 
1-25 wks. 96.00 192.00 259.20 345.60 432.00 460.80 
26-51 wks. 91.20 182.40 246.24 328.32 410.40 437.76 
52 wks. 86.40 172.80 233.28 311.04 388.80 414.72 


5 MINUTES: 
1-25 wks. 60.00 120.00 162.00 216.00 270.00 288.00 
26-51 wks. 57.00 114.00 153.90 205.20 256.50 273.60 
52 wks. 54.00 108.00 145.80 194.40 243.00 259.20 


CLASS E 


Sundays —7:00 a.m. to 9:00 a.m. 


I HOUR: 


Per week 1 day 


1-25 wks. 
26-51 wks. 
52 wks. 


240.00 
228.00 
216.00 


Y2 HOUR: 
1-25 wks. 
26-51 wks. 
52 wks. 


Y4 HOUR: 
1-25 wks. 
26-51 wks. 
52 wks. 


96.00 
91.20 
86.40 


10 MINUTES: 
1-25 wks. 76.80 
26-51 wks. 72.96 
52 wks. 69.12 


5 MINUTES: 
1-25 wks. 
26-51 wks. 
52 wks. 


48.00 
45.60 
43.20 


2days 3days 


480.00 
456.00 
432.00 


648.00 
615.60 
583.20 


96.00 
91.20 
86.40 


129.60 
123.12 
116.64 


4days 5days 6days 


864.00 
820.80 
777.60 


1080.00 
1026.00 
972.00 


1152.00 
1094.40 
1036.80 


172.80 
164.16 
155.52 


216.00 
205.20 
194.40 


230.40 
218.88 
207.36 


Periods longer than one hour pro rata of I-25 week one-hour 


rate less applicable discounts. 


3%4 hour—80% of I-25 week one-hour rate less applicable 


discounts. 


10 minutes—80% of 1-25 week 15-minute rate less applicable 


discounts. 


5 minutes —50% of I-25 week [5-minute rate less applicable 


discounts. 
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SECTION II. Announcements 


All discounts are based upon the use of broadcast facilities 
within each 7-day period. 


All rates shown are based on fixed weekly schedules of 
uninterrupted broadcasting. 


NOTE: starting time of announcements determines rate classi- 
fications. 


Station Breaks & I-Minute Announcements 


CLASS A 


Weekdays —5:59 p.m. to 10:15 p.m. 
Sundays—5:59 p.m. to 10:15 p.m. 


STATION BREAKS—25 words or I5-second transcriptions 
Per week Iday 2days 3days 4days Sdays 6days 


1-25 wks. 95.00 190.00 256.50 342.00 427.50 456.00 
26-51 wks. 90.25 180.50 243.67 324.90 406.12 433.20 
52 wks. 85.50 171.00 230.85 307.80 384.75 410.40 


CLASS B 


Weekdays — 10:15 p.m. to 10:30 p.m. 
Sundays—I2:59 p.m. to 5:59 p.m.; 10:15 p.m. to 10:30 p.m. 


STATION BREAKS—50 words or 20-second transcriptions 
Per week Iday 2days 3days 4days Sdays 6days 


1-25 wks. 65.00 130.00 175.50 234.00 292.50 312.00 
26-51 wks. 61.75 123.50 166.72 222.30 277.87 296.40 
52 wks. 58.50 117.00 157.95 210.60 263.25 280.80 


ONE MINUTE — live (125 words) or transcribed 
1-25 wks. 80.00 160.00 216.00 .288.00 360.00 384.00 
26-51 wks. 76.00 152.00 205.20 273.60 342.00 364.80 
52 wks. 72.00 144.00 194.40 259.20 324.00 345.60 


CLASS C 


Weekdays—6:59 a.m. to 5:59 p.m. 
Sundays—1I1:59 a.m. to 12:59 p.m. 


STATION BREAKS—50 words or 20-second transcriptions 


2 days 


114.00 
108.30 
102.60 


3 days 


153.90 
146.21 
138.51 


1 day 


57.00 
54.15 
51.30 


4 days 


205.20 
194.94 
184.68 


5 days 


256.50 
243.68 
230.85 


Per week 


1-25 wks. 
26-51 wks. 
52 wks. 


ONE MINUTE—live (125 words) or transcribed 


1-25 wks. 72.00 144.00 194.40 259.20 324.00 
26-51 wks. 68.40 136.80 184.68 246.24 307.80 
52 wks. 64.80 129.60 174.96 233.28 291.60 


CLASS D 


6 days 


273.60 
259.92 
246.24 


345.60 
328.32 
311.04 


Weekdays — 6:29 a.m. to 6:59 a.m.; 10:30 p.m. to 11:00 p.m. 
Sundays — 8:59 a.m. to 11:59 a.m.; 10:30 p.m. to 11:00 p.m. 


STATION BREAKS—50 words or 20-second transcriptions 


Per week 


1-25 wks. 
26-51 wks. 
52 wks. 


2 days 


95.00 
90.25 
85.50 


I day 3 days 


47.50 
45.12 
42.75 


4Adays S5days 


171.00 
162.45 
153.90 


128.25 
121.84 
115.42 


213.75 
203.06 
192.37 


ONE MINUTE —live (125 words) or transcribed 


1-25 wks. 60.00 120.00 162.00 216.00 270.00 
26-51 wks. 57.00 114.00 153.90 205.20 256.50 
52 wks. 54.00 108.00 145.80 194.40 243.00 


CLASS E 
Sundays — 6:59 a.m. to 8:59 a.m. 


6 days 


STATION BREAKS—50 words or 20-second transcriptions 


I day 


40.00 
38.00 
36.00 


2 days 


80.00 
76.00 
72.00 


Per week 


1-25 wks. 
26-51 wks. 
52 wks. 


3days 4days 


5 days 


180.00 
171.00 
162.00 


108.00 
102.60 
97.20 


144.00 
136.80 
129.60 


ONE MINUTE — live (125 words) or transcribed 
1-25wks. 50.00 100.00 135.00 180.00 225.00 
26-51 wks. 47.50 95.00 128.25 171.00 213.75 
52 wks. 45.00 90.00 121.50 162.00 202.50 


6 days 


192.00 
182.40 
172.80 


240.00 
228.00 
216.00 
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Announcement & Participation Programs 


“MR. NOBODY”’’— Monday through Friday afternoons, one- 
minute announcements, live (125 words) or transcribed. 


“DARRAGH ALDRICH’’—Saturday morning only, one-minute 
announcements, live (125 words) or transcribed. 


“MUSIC MADE IN USA”’—Monday through Friday afternoons, 
one-minute announcements, live (125 words) or transcribed. 


“NEWS WITH STEWART MACPHERSON’’—Monday through 
Friday afternoons, one-minute announcements, live (125 words) 
or transcribed. 


Regular Class C rates apply to participation programs listed 


above. Announcements on these programs may be combined 


with other announcements under Section Il for 6 Days Per 
Week Discounts. 
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SECTION III. Special Features 


NOTE: Broadcasting under this section may not be combined 
with other services for discount purposes. 


HOUSEWIVES’ PROTECTIVE LEAGUE — Monday through 
Saturday, mid-afternoon. (Sold only in combination with Sun- 
rise Salute. See below.) 


SUNRISE SALUTE — Monday through Saturday, 5:30 a.m. to 
6:30 a.m. 


Participations: $250.00 per week. 


No further discounts. 


Prices subject to agency commission. 


(Also sold in combination with Housewives’ Protective League. 


See below.) 


HOUSEWIVES’ PROTECTIVE LEAGUE and SUNRISE SALUTE 
Combination (alternate week-days on HPL and SS). 


Participations: $330.00 per week on contracts of less than 13 
weeks firm. 


$300.00 per week on firm contracts of 13 weeks 
or longer. 


No further discounts. 


Prices subject to agency commission. 


NEW YORK 
485 Madison Avenue, Plaza 5-2000 


CHICAGO 
410 North Michigan Avenue, Whitehall 4-6000 


LOS ANGELES 

Columbia Square, Hollywood 9-1212 
DETROIT 

902 Fisher Building, Trinity 2-5500 


SAN FRANCISCO 
Palace Hotel, Yukon 2-7000 


MEMPHIS 
63 S. Main Street, Memphis 37-8612 


New York: WCBS 

Chicago: WBBM 

Los Angeles: KNX 
Philadelphia: WCAU 
Minneapolis-St. Paul: WCCO 
Boston: WEEI 

St. Lovis: KMOX 

San Francisco: KCBS 
Charlotte: WBT 

Richmond: WRVA 
Washington: WTOP 

Salt Lake City: KSL 
Birmingham: WAP!I, WAFM 
Columbia Pacific Network 
Columbia California Network 
Beehive Radio Network 


STATION 


WALT ASHBAUGH, ASST. FROSH COACH on MIKE 
witTH 
SCHER AND NAPIER 


*ss $8 


LATIN AMERICANA 


Grab your tortillas and shake your 
gauchos it’s time for Latin American 
rhythms from the Studios of WVBR. Every 
Thursday night at 8:45 WVBR will bounce to 
the quivering melodies of Los Travadores. 
Directed by Sheila Krell and produced by 
Duke Missakian the program will be heard 
for fifteen minutes each week. This is 
Missakian’s second venture into such a 
field, his other undertaking being ‘‘ On 
the International Scene,’’ heard each Mon- 
day evening. As for the band it’s composed 
of five Cornellians - Al Musso, Guido 
Garcia, Luciano Weper, Hernan Caballero, 
and Oswaldo Lares. : 


JANUARY 1954 


BROADCASTS BASKETBALL 


AIRS HOME & AWAY GAMES 


For the seventh consecutive season the 
WVBR microphones are being reflected on the 
polished floor of Barton Hall as basketball 
time swings round once again. Not only is 
‘*640’’ carrying the Big Red home games 
but it will be following the Cornell bas- 
ketballers when they take to the road. 

Your play-by-play may sound a bit more 
erudite this year since veteran sportscast- 
ers Jerry Scher and Fred Rubinstein are 
hitting the books in the Law School. To 
offset ‘this scholarly influence will be Paul 
Napier, senior ILR, who handled a good bit 
of last season’s baseball. 

The history of basketball announcing at 
WVBR has led it to being one of the most 
colorful and coveted positions at the sta- 
tion. Getting snowbound in the wilds of 
Hanover, losing an engineer in Cambridge, 
or developing ulcers trying to secure the 
phone lines for long-distance broadcasts - 
each holds some strange fascination for a 
dozen or so compets every winter. And the 
competition is not slight. The group is 
given tape auditions at the Frosh games 
with the more promising announcers kept on 
for further training. They soon learn how 
much trouble ten names can cause and they 
get the full impact of atongue-tying game. 
And yet some do survive it all; and, as 
Paul, Fred, and Jerry are doing, they will 
be here next season. 

As the first Ivy school to carry away 
games WVBR is proud of its tradition. It 
will strive to maintain a high standard in 
what promises to be a top season for the 
Big Red. So for a lively coverage of all 
home and away games tune in the Voice of 
the Big Red at game time. 
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7:00 To 8:45 A.M. (MONDAY-SATURDAY) - REVEILLE 


“* 640 ’’ Club 

Lucky Strike NEWS 

Sports News 

Music For Relaxation 

Here’s To Vets 

Bandstand 

Concert Hall 

Sports Parade-Triangle 

Showcase 

On The International Scene 

Rhythm And Rhyme 

Record Library 

Lucky Strike NEWS 

Cornell Entertains 

The ‘‘Straight’’ Dope 

“*SUN’’ Spotlight On Campus- 
-Rothschild’s 

Requestfully Yours 

NEWS - Ekholm’s 

Lucky Strike Mystery Tune 

Sports-Ithaca Sporting Goods 

NEWS 

Burning The Midnight Oi] 

SIGN OFF 


“* 640 ’’ Club 

NEWS 

Sports 

Music For Relaxation 

Join The Navy 

Bandstand 

Concert Hall 

Sports Parade 

Strictly Dixie 

United Nations Review- 
-Campus Store 

Report From The Far East 

Record Library 

Lucky Strike NEWS 

Proudly We Hail 

“*SUN’ Spotlight On Campus 

Requestfully Yours 

NEWS - Ekholm 

Sports-Ithaca Sporting Goods 


TUESDAY 


5:00 ‘‘ 640 ’’ Club 

:90 Lucky Strike NEWS 
:55 Sports NEWS 

:00 Music For Relaxation 
30 Let’s Go To Tow 

:45 Bandstand 


:Q0 Concert Hall ; 
ports Parade-Triangle 


00 The Folk Singers 

:30 Your Student Government 

:45 Qn The Distaff Side 

:00 Hecord Library ; 

:39 Lucky Strike NEWS 

QO Fim Fare 
(Let’s Go To The Opera; 

alternate weeks) 

10:30 ‘*SUN’’ Spotlight On Campus 

10:35 Requestfully Yours 

11:00 NEWS - kkholm 

11:30 Sports-Brooks Pharmacy 

12:25 NEWS 

12:30 Burning The Midnight Oil 

1:00 SIGN OFF 


Too WO OWDWAMINAD A KH wm 
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FRIDAY (Cont’ d) 
12:25 NEWS 
12:30 Burning The Midnight Oil 
1:00 SIGN OFF 


SATURDAY 


9:00 ‘* 640 ’’ Club 
9:50 NEWS 
5:55 Sports 
6:00 Music For Relaxation 
6:30 Paris Star Time 
7:00 Concert Hall 
7:50 Sports 

8:00 Cornell Varsity Basketball 
10:30 NEWS 

10:35 Parade of Bands 
11:00 NEWS 

11:30 Sports-Brooks Pharmacy 
12:25 NEWS 

12:55 NEWS 

1:30 SIGN OFF 


E eee | G4) OO 
JUB - POPULAR MUSIC WITH NEWS EVERY HALF HOUR. 


WEDNESDAY THURSDAY 
5:00 ‘* 640 ’’ Club 5:00 ‘‘ 640 ’’ Club 
5:50 Lucky Strike NEWS 5:50 NEWS 
5:55 Sports News 9:55 Sports 
6:00 Music For Relaxation 6:00 Music For Relaxation 
6:30 Serenade In Blue 6:30 Broadway In Review 
6:45 Bandstand 6:45 Bandstand 
7:00 The World This Week 7:00 Concert Hall 
7:15 Concert Hall 7:50 Sports Parade 
7:50 Sports Parade 8:00 Broadway Playbill 
8:00 Cornell Varsity Basketbal] 8:30 Round The Quad-Campus Store 
10:30 ‘‘SUN’’ Spotlight On Campus 8:45 Latin Americana- Los Travadores 
10:35 Hequestfully Yours 9:00 Record Library 
11:00 NEWS - Ekholm 9:55 Lucky Strike NEWS 
= 11:25 ‘*SUN’’Spotlight On Campus 10:00 Classical Kaleidescope 
11:30 Sports-[thaca Sporting Goods 10:30 ‘‘SUN’’Spotlight On Campus 
12:25 NEWS 10:35 Requestfully Yours 
12:30 Burning The Midnight Oil 11:00 NEWS - kkholm 
1:00 SIGN OFF 11:30 Sports-Brooks Pharmacy 
12:25 NEWS 
12:30 Burning The Midnight Oil 
1:00 SIGN OFF 
SUNDAY 
4:00 After The Philharmonic 
5:00 Dixie on a Sunday Afternoon 
(The Red Hot Stompers; 
studio audience. ) 
5:30 Sunday Serenade 
6:30 Masterworks From France 
7:00 Opera Hour 
8:30 Get On Board THE RADIO-GRAM 
9:00 ‘‘*Otto From The Tower’’ BRIAN DILLON ‘35 - EDITOR 
9:30 Jazz Parade DUKE MISSAKIAN "56 - PHOTOGRAPHER 
9:55 NEWS 
10-30 ‘“*QN’’ Spotlight On Campus JOHN D. PFEIFFER,JR.- PRESIDENT 
10:35. Let’s Go Latin CORNELL RADIO QUILD. INC. 
11:00 Requestfully Yours WILLIAM GRATZ '54 .~STATION MANAGER 
12:30 Burning The Midnight 0:1 WILLIAM ELLISON °55 . 
1:00 SIGN OFF PUBLIC RELATIONS DIRECTOR 


* * ++ * * 
* * * * * * 
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FARE ’’ 


Vaudeville has at last descended upon 
Ithaca, though it must travel two hundred 
and fifty miles to do so. The program is 
entitled "Pun Fare". It can be heard on 
alternate Thursday nights at 10:00, while 
the Ithaca Civic Opera Company is resting. 
Featuring recorded musical specialties of 
the past fifty years, the show is produced 
in New York by Maxwell Siegel, senior at 
Columbia University. After taping the thir- 
ty minutes at WKCR-Columbia from his per- 
sonal collection, Siegel encloses a script 
and forwards the bundle to Jack Helitzer, 
WVBR Program Director. Such notables as 
Enrico Caruso, the Happiness Boys, Cliff 


Edwards, and Gary Moore have already spill- 
ed over the airways, 
round the corner. 


with a long line a- 


THE QUESTION BOX 


This quiz will not be collected. Did 
you realize that: to catch every wee 
Cornellian WVBR is turning out a new 
transmitter at the rate of one every four 
weeks? WVBR is Ithaca’s only nighttime 
AM radio station? Cornell students pre- 
fer WVBR 3 to 1 to the next most popular 
station? WVBR is a non-profit organiza- 
tion owned and operated solely by stu- 
dents? WVBR is a member of the Ivy Net- 
work and a subsidiary of the Cornell 
Radio Guild Inc., which also includes 
the Cornell Recording Society? Well now 
you know! 


‘* LUCKY STRIKE MYSTERY TUNE ’’ 


We may not give away mink coats or a 
weekend at Vassar but you have a pretty 
fair chance of winning a cartonof Luckies. 
The Lucky Strike mystery tune will be play- 
ed each evening, Monday through Friday at 
11:05. The first person to call our studios 
and identify the tune will land two hun- 
dred smokes. In the case of a tie the re- 
cord will be smashed and the announcer will 
hang himself with the microphone cord. 


* 2 *£ 


**. BUN.’ "BHERES ION | 461640. ** 


To meet the need for a concise summary 
of campus news WVBR has turned to the 
Cornell Daily Sun. Each evening, Sunday 
through Thursday, at 10:30 Rothschild’s 
Department Store presents "The SUN Spot- 
light on Campus". This five minute capsule 
gives the listener up-to-the-minute infor- 
mation that will be hitting the headlines 
tomorrow. The news is broadcast directly 
from the newsroom of that paper, and is 
compiled and reported by Sun Staff members. 


* + & 
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STATIC STUFF 


The monstrous brain of our creative gen- 
ius has been making like a metronome as it 
strives to corner fresh and stimulating 
ideas for programming. And the man in the 
Wich coght to ecclte aren Cae 
which ought to excite even the most blas 
listener. 

"The World fhis Week” is a comprehensive 
analysis of foreign and domestic news pre- 
pared by a member of the WVBR news bureau. 
It packs the most important events of the 
week into a tifteen minute nutshell that 
can be gobbled up every Wednesday evening 
at 7:00. The program is presented by the 
Cornell Campus Store, and your announcer 
is Marty Rothman. 

We call to your attention the fact that 
"Classical Kaleidiscope” has returned to 
the airways, and will be heard each Thurs- 
day night at 10:00. J.D. Pfeiffer admi nis- 
ters the musical sedative. You kept asking 
for it, now be quiet and listen. 

Our kindly landlord has at last found 
time to visit with us. At 10:25 each Mon- 
day evening WVBR presents [he Straight 
Dope, a five minute peek at the numerous 
goings-on about Willard Straight Hall. pPro- 
duced by Lorna Jackson, it’s a must if you 
would keep an eye on the center of our 
universe, 

There’s a gleam in the eye of the loose- 
limbed prexie of the Charleston Club these 
days. Artie Braaten invades the Studio B 
cubicle Friday nights at 8:00 to aim 
"Strictly Dixie” at any and all unsuspect- 
ing listeners. Ear muffs on sale in the 
rear of the bus. 

We couldn’t fit the next bunch into our 
studios so we had to let them have the Re- 
hearsal Room next door. Sundays at 5:00 
dixieland will again rock the Straight; but 
this time it’s for real. ‘Dixie on a Sun- 
day Afternoon’’, featuring Bob Abrams and 
his Red Hot Stompers who will cater to a 
Studio audience; and tickets are not re- 
quired. If youcan take this madness you’ re 
encouraged to jointhe merry crew. No stud- 
ying allowed; it distracts the musicians. 

For the barefoot fellas and gals Dan 
Isaacson continues to file his nails on a 
guitar each Tuesday evening at 8:00. “fhe 
Folk Singers" has enjoyed great popularity 
for a good long while. Oddly enough, Dan 
has two separate audiences, in that his 
show is also heard over WITJ-FM, Ithaca 
College. So don’t you missouton this red- 
headed balladeer from the wilds of 
Manhattan Isle. 


se 8 
IVY FILM ON TV 


A thirty minute film entitled ‘ This is 
the Ivy Network’’ was viewed through the 
facilities of WNBT-TV in New York. The film 
pictures the organization which is the Ivy 
Network, and uses WYBC at Yale University 
as a concrete example. It-will be shown in 
the East for both its educational and pro- 
motional value. 
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THE VOICE OF THE sou Giemeus 


DARTMOUTH BROADCASTING SYSTEM 


4 Robinson Hall Telephone 30-481 or 1071 Hanover, N. H. 
LOCAL ADVERTISING RATES 


e Effective September 15, 1950 
1 time 13 times 26 times 52 times 78 times 130 times 
60 minutes 12.50 11.50 10.50 8.40 7.50 6.25 
30 minutes 7.50 6.90 6.30 4.95 4.50 3.75 
15 minutes 5.00 4.60 4.20 3.60 3.00 2.50 
1 minute 2.00 1.90 1.80 1.70 1.60 1.50 
30 seconds 1.00 95 .90 85 .80 AE 
News programs (1 and 5 minutes) are available only in blocks of 5 programs per week. 
1 minute news—8.50 per week, 7.00 per week per semester, 5.00 per week per year. 
5 minute news—12.50 per week, 11.00 per week per semester, 9.00 per week per year. 
Rates for morning programs (15 minutes or more) are 10% less than listed above. 


All rates subject to change without notice. 
WDBS STUDIOS IN 51 ROBINSON HALL 640 KILOCYCLES 


RECORDINGS may be made of any commercial at an initial charge of $2.50 (per record). 


These recordings become the property of WDBS, but may be played as often as desired by the 
advertiser. 


FACILITIES 

Regular Facilities included in Time Rate are services of Program, Engineering and Announcing 
Staff, recordings owned by WDBS, and use of WDBS studios, for rehearsals and broadcasts. 

Any services requiring special technical arrangements, news services, or special talent, must be 
paid for by the sponsor. 

STANDARD CONDITIONS 

In agreement with those adopted in 1933 by the National Association of Broadcasters in 

cooperation with the American Association of Advertising Agencies. 


SPORTS AND SPECIAL FEATURES 


Sponsorship of sports events and other special features includes radio air time, telephone line costs 
and other expenses incurred in producing the program. 


Football 25.00 Hockey 20.00 
Basketball 20.00 Baseball 20.00 


Rates available for special features and other time periods upon application. 


WVBR 


CORNELL RADIO GUILD, Inc. 


CORNELL UNIVERSITY 


STUDIOS OFFICES 
WILLARD STRAIGHT HALL 126-8 EAST STATE STREET 


PHONES 4-0671 — 4-321] EXT. 2626 


ITHACA, NEW YORK 
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WVBR 


"The Voice of the Big Red” 


640 ON YOUR DIAL 


W VBR is Ithaca’s only nighttime AM 
Radio Station — broadcasting programs 
Cornellians want to hear. 


Cornell Students prefer WVBR 3 to 1 to 
the next most popular station. 


WVBR is a non-profit organization owned 
and operated solely by students—broad- 


casting for students. 


WVBR is a member of the Ivy Network 
— where future America listens and learns to 
buy. 


Contact the Station for further information. 
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GENERAL INFORMATION 


|. Operating Data: W HRB is a student-owned and operated, non- 
profit, commercial, broadcast station. WHR B broadcasts seven 
days a week from September through May, excluding examination 
period and school vacations. 
Commission and Cash Discounts: Commission to advertising agencies 
recognized by the A.A.A.A. on time charges only — 15%. No 
cash discount. 


Contract requirements: All programs and commercial copy ‘subject 
to approval of the station. All programs and announcements are 
subject to cancellation to broadcast significant public or college 
events. 


This rate card does not constitute an offer and is informative only. 


W HR Bis a member of the IVY Network. 
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GENERAL INFORMATION 


1. Operating Data: W HRB is a student-owned and operated, non- 
profit, commercial, broadcast station. WHR B broadcasts seven 
days a week from September through May, excluding examination 
period and school vacations. 


Commission and Cash Discounts: Commission to advertising agencies 
recognized by the A.A.A.A. on time charges only — 15%. No 


cash discount. 


Contract requirements: All programs and commercial copy subject 
to approval of the station. All programs and announcements are 
subject to cancellation to broadcast significant public or college 
events. 


4. This rate card does not constitute an offer and is informative only. 


W HR Bis a member of the IVY Network. 


16 DUNSTER ST., CAMBRIDGE 38, MASS. 
OWNED AND OPERATED BY HARVARD RADIO BROADCASTING CO., Inc. 
UNiversity 4-9550 
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WHRB 


16 DUNSTER ST., CAMBRIDGE 38, MASS. 
OWNED AND OPERATED BY HARVARD RADIO BROADCASTING CO., Inc. 
UNiversity 4-9550 


WHRB IS THE MOST EFFICIENT MEDIUM FOR REACHING THE HARVARD COMMUNITY 


WHRB IS THE HARVARD MAN'S OWN RADIO STATION 
WHRB is student owned and operated radio station. Its policy is 
determined by its student management. The program is designed for 
students tastes, by other students aided by careful audience research. 

3 Hs e 
As a result, two out of every three radios in use at Harvard at any giv- 


en time are tuned to WHRB 


WHRB IS AN EFFECTIVE ADVERTISING MEDIUM 
The best check on the effectiveness of an advertising medium is its 
past success, repeat customers prove that WHRB has been SUCCESSFUL 
for many advertisers, both national and local, large and small. 
WHRB's repeat advertisers include the followings 

PHILLIPS BOOK STORE 

HARVARD COOPERATIVE SOCIETY 

AMERICAN TOBACCO COMPANY 

THE LEZ HAT COMPANY 

HARVARD BREWING COMPANY 


HARVARD BARBER SHOP 
THE UPPER STORY 
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16 DUNSTER ST., CAMBRIDGE 38, MASS. 
OWNED AND OPERATED BY HARVARD RADIO BROADCASTING CO., Inc. 
UNiversity 4-9550 


WHRB IS LOW COST ADVERTISING 


et 


WHRB's low rates allow you to reach a large segment of the Harvard 
community with your selling message, while still operating on a 
small budget. WHRB's basic rate for a thirty second spot is still 
only $2.25. With this small investment, you reach audiences of from 


10% to 20% of the 7,000 residents of the college and graduate school 


dormitories of Harvard. 


AND 
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16 DUNSTER ST., CAMBRIDGE 38, MASS. 
OWNED AND OPERATED BY HARVARD RADIO BROADCASTING CO.), Inc. 
UNiversity 4-9550 


SPONSORSHIP ON WHRB CARRIES EXTRA ADVANTAGES 


WHRB's program sponsors gain the loyalty of the habitual program 
audience,as well as the cumulative values of reaching an audience 
regularly. Especially in the case of a program like WORDS AND MUSIC 
you will get a faithful audience attracted by an unusual program 

of high listener interest. WORDS AND MUSIC is a fifteen program 
featuring unusual music with excerpts from modern poetry and literature 
read by Sandi Rossman, one of the two female announcers heard on 

WHRS. The format of this program is admirably suited to the advertising 


of special and luxurious items. 
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16 DUNSTER ST., CAMBRIDGE 38, MASS. 
OWNED AND OPERATED BY HARVARD RADIO BROADCASTING CO., Inc. 
UNiversity 4-9550 


WHRB FURNISHES THE PLUS VALUES THAT MAKE AN ADVERTISING 
CAMPAIGN SUCCESSFUL 


In addition to the comercial time on a sponsors program, WHRB will 
supply,at no extra cost, regular promotional announcements, in the 
interest of building the audience for the program, and building 

up the association in the mind of the listener between the program, 
and the sponsor. Also, WHRB will provide, free, tasteful posters 
for point of sale use, which we will letter with any message desired, 


or which may be used for merchandise display. 
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OWNED AND OPERATED BY HARVARD RADIO BROADCASTING CO.), Inc. 
UNiversity 4-9550 


RECCOMMENDATION FOR RAFFI'S IN HARVARD SQUARE 


We reccommend sponsorship of the weekly 15 min. program, WORDS AND 
MUSIC, heard over WHRB every Wednesday night at 7:5 p.m. 
Foo the remainder of the broadcast term there will be eight programs, 


at a basic cost of $9.00 per broadcast. 


8 15 min. programs at $9.00 ea. ------------------ $72.00 
Regular program promotional announcements -------- no cost 


TOTAL CAMPAIGN COST $72.00 
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RATES $ 
NET STATION TIME: 

EACH BROADCAST: FOR BROADCASTS TOTAL: $_ - 
LINE CHARGES: $ 
RECORDING CHARGES: } ae TOTAL CHARGES: $ 
SPECIAL EMPHASIS (CONTINUITY ONLY): 
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CONTINUITY 

(SOLICITATION MANAGER) (ADVERTISING MANAGER COMPTROLLER 


WYsC CONTINUITY ORDER 


SPCNOCE STARTING DATE 


ADDRESS TERHINATION DATE 
PRODUCT PROGRAM ITENCTH 


(if spot. leuve blank) 
DATE CONTRACT SIGNED 


COMMERCIAL LENGTH 
TIME(S) OF DAY AND DAYS OF WEEK TO BE AIRED: 


ADDITIONAL INFORMATION (selling points; location, price, special 
product, etc. 


HOT OFTEN IS THE SPONSOR TO BE SERVICED? 
COMMERCIAL COPY SUPPLIED BY SPCNSCR , CONTINUITY DEPARTMENT 
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SOLICITATION REPORT 


FIRM NAID_ east A ol) a 
FIRM ADDRESS | 
TYPE OF BUSINESS _ ee ___ PHONE 


FIRM REPRESDNTATIVE INTORVIEWVED__ ___ POSITION 


DID YOU GET AN AD? _ __IF SO, AMOUNT 
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COMMENCEMENT DATE__ TERMINATION DATE 
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TYPE OF PROGRAM STIGGESTED 
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TYPE OF COMERCIAL STGCCSTED __ 


DO YOU HAVE A FUTUKE APPOINTMENT? iF SO, HEN? 


IF NOw, WHEN SHOULD FIRM RE SOLICTYED AGAIN? 


SOLICITOR__ 


GENERAL COMMENTS: 
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A. NGAT APPEARANCE 


When you go out to do any soliciting at all, a neat, clean 
appearance is a must, not only to impress the potential advertiser, 
but also to increase your own self-assurance, Your hands and face 
should be e¢lean and your clothes pressed, but above all, you 
should be clean-shaven, If you are satisfied that you are dressed 
to go out looking for a good job, then you are dressed correctly 
for solicitation. 4 neat apnearance usually makes a good impress- 
ion, one thing very necessary in a solicitation, 


Bs SINCERITY 


You should at all times be as sincere as possible, but again, 
don't overdo it, Too much sincerity, like too much of anything 
else, harms your cause more than it helps, Fluency is another 
extremely important factor in your sales talk. You should avoid 
Stumbling over what you have to say, and et all times sound and 
be sure of vourself. However, there is one danger to this, Flu- 
eney can be cerried to the extent where it becomes a mechanical 
blurting of facts. Cbviously, this sounds, looks, and is verv bad. 
Don't memorize whet vou have to sav, but merely know the facts 
thoroughiv anc be able to use them as a skeleton for the fairly 
élestic structure thet vour selestalk should elwavs have, 


C. PRUPARATION 


In connection with what was seid above, it should be clearly 
understood thet orenaredness for solicitetion ts of the utmost 
importance, Get the notion out of vour head that vou can become 
@ super-salesman overnicsht, and that because of this sudden trans- 
formation you will be able to fo out and see a would-be sponsor 
without any »-reveration whatsoever, You must always be eauinped 
With certain fundementals: first, know the facts about radio adver. 
tising and whet it can do for a svonsor; then vou should have a 
rate card, a callins card, a buginess brochure, and certain basic 
facts about the man's business. You should List in fairly »verman- 
ent feshion all the votential selling voints which the store or ; 
product has(i.e. Blue Jay offers four-hour cleanings service, Liggett 
offers cuerze eccounts, etc.) 

Furthermore, you should be able to »resent to the »rosnective 
advertiser evicence of additionel services that WYBC offers, Such 
services incluce Audio-Research polls, door-knob hangers, vosters, 
program courtesies, end Proof Cf Performance sheets, The Public 
Relations Devartment should bs consulted for these data. 

Finally, «BC's Continuity Depertment writes commercial copy 
--Without additional cnarge--for the advertiser, It mizht be help- 
ful to take a sample commercial with you. 
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D, TSLIPHONING OR WRITING A TOTUNTIAL ADVIRTISIR 


A definite don't in local advertising is to telephone or 
write someone you ‘could see just as easily. A sponsor can brush 
you off much fester over the phone than he can ever hope to do if 
vou are there in nerson, Letters are to be avoided entirely unless 
they are ebsolutely necessary and extremely well-written. No 
letter should be sent to anit potential advertiser without it being 
approved first bv the Business Manacer or the Sdvertising Maneger. 


E, COURTESY 


When you are talking to your man, don't set vourself up as a 
critic of either his store or of what he hes to say, his may secm 
orctty obvious, but many heve ruined their chances of getting an ed 
throuzht thetr lack of tact and common decency. Be courteous, don't 
antegonize vour man, and treat him with kid gloves throuchout. 


F, INTURTOT 


As wes said beforc, show interest in the store, in the product, 
and in what the man hes to sa. Trv to show the man you are selling 
that vou will help him as much as vou can. Propose certain contin- 
vit ideas to hin, and listen to his sugcestions and follow them 
as much se is humenl7 possible. Hovever, if a client's suggestions 
for commerciel cony are Singularly bead and would do more harm than 
g@ood, take the metter ww witn a Continuity and/or Business Devart- 
ment member. 


Your attitude towards tne yortential gnousor should be congenie. 
and free from strain, as you would like bis attituce to be toverds 
vous, Don't zo into the store looxing Like an exnectant father, or 
like someone who's wal'ting the lest mile. ODon't seratch your head, 
bite vour nails, or indulge in anv similer acts which can be class- 
ified as unworthy of a tindergarten undergraduate, All this simply 
goes to vrove one thing,--that the ettitude vou take towards the 
svonsor's product and the »roduct vou are selling is what mekes or 
breaks vou vith a mamekmsx potential advertiser, the imoress sion that 
you make is the most important factor in the entire solicitation, 


He FIRST MINUT@TS OF ACTULL SOLICITATION. 

The orime object in a salestalx is to get the votential svon- 
sor interested in whet you are selling, the- orranization vou repre- 
sent, an the facts you are presenting-to him. 4n entire section 
of this namnhlet has been devoted to the first minutes of solicita- 
tion evinces ynat the salesman Coes during this time, and primarily 
the imoression he creates, are vitelly importent and might spell 
the difference between a negative and an effirmetive answer, It is 
best to vrenede the talk about edvertising by chatting about some 
Other aibiset, whether it is vertinent to the salestalk or not. 
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This is, for the mosv 92:*, left uv to_the discretion of the indi- 
vidual salesman. You miygnt, for example, talk about the station--- 
how it functions, its pist nistory, etc. In other words, bring 

the talk to an informal nlane, as if the man you are talking to 
were a friend, not someone you are trying to wangle a few bucks 
from. That is something which it is imperative to avoid. 


When you walk into the store of a potential svonsor, the first 
thing you should do is introduce yourself, but not in this fashion: 
"My namé is Joe Doakes, I represent WLBC, the Yale Broadcasting 
Company, and I wonder if I could interest you in some advertising?" 
This will immediatelv put the man on the defensive, and you've 
practically lost the round right there. You should rather say 
something like this: "My name is Joe Doakes, I represent WYBC, the 
Yale Broadcasting Company, and I'd like to tell you something about 
our organization," or "I wonder if I could have a few minutes of 
your time..." You can go on from there. Your prime objective 
should be to get the man interested in what you have to say, get 
him in a relaxed mood, a mood in which he will be disposed to 
listen. 


I. BASIC POINTS TO BE STRESSED IN SELLING ADVERTISING 

1. Effect of revetition in radio advertising. 

Ce Power of the snoken word over the written word. 

Se Necessity to emphasize the name of the place, location, 
and particular product which will avpeal to the Yale 
student. 

h.. The fact that we are a non-profit organization permits 
us to have lower rates. 


5, We advertise to one type of nerson--the 6,000 Yale ¢ 
student. 

ae Our share of listening audience is in a 3-1 ratio over 

all the other stations combined, 

Te Vie supply a service to the Yale community by putting on 
an interesting schedule of programs which Yale students 
appreciate, Therefcre, we have. a food steady listening 
audience. 

&. In many cases, advertising is imortant because Yale men 
form tneir buying latices now. (Pertaining to Fresimen 
ine partion lame 

9. Snousers benetit from advertising in two ways--tne 
immoeaiate effect and the lonp-rense effect. When a need 
avises, the Vale student with ftave taveral places in 


mind where’ he carn obtain the pr 
or the ieme of tae store can be 
of the student by continueliyv yz 


oduct. ‘the 3rand- name 
st be placed in the mind 
eveating it over WYBC. 
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10. WYBC was founded in 19490, and has been successfully oper- 
ating for over tvelve vears. It is a non-vorofit 
orvanization, entirely non-subsidized bv the Univer- 
sitv, which nays for its overational costs solely 
throuth its sales of advertising. This is a clear 
incex of the fact that New Haven merchants heave faith 
in the results which WYBC will bring them. 

ll. WYBC is a charter member of the Ivy Network, which com- 
vrises the college radio stations et Brown Cornell, 
Dartmouth, Harvard, Pennsylvania, Princeton, and Yale. 


J, ANSNURS TO STANDSRD RYPLITS 
Here are some replies rhich are most frequent from would-be 
sponsors, and some suggested answers: 
I'm very sorry, but my budget is filled at the moment; 
come in some other time." 


Radio advertising is not geered to bring immediate re- 
Sults, although in manv cases immediate results have been ob- 
tained by the use of this medium, Radio advertising, esveciall 
on the Yale scene, aims at long range results, something we 
cell the buying hebit. Our commercials are written with this 
in mind. We strive to direct the Yale student towercs a cer- 
tain store, for e certain »vroduct, and by constantly reminding 
him ve try to establish e habit of associeting his needs in a 
certain field With a certein merchent. Radio advertising is 
something which cennot be limitec to an advertising budget, 
because its results are meh more extended then those for vhic! 
the budget is intended. our hudret might cover a vear, but 
the buving habit Which BCS advertising will form covers 
over 6000 students iho snend “10,000,000 per year, for four 
years. 


©, "I'm already edvertisine in the Yele Daily News, and vari- 
bus other nublications. I don't feel thet any other advertis- 
ing would benefit me for this veer, 


The Yale Daily Nevis is a fine »ublicestion, but the type 
of sdvertising which YBCO offers is of comsletely different 
neture, Redio edvertising bases itself on renetition, end 
while the resder of a newsnaner or a meresine may fail to 


notice the eds, a listener cannot evoid the commercials, unles: 
he turns his radio off. he quality: of the programs which 


WYBC vresents assures us that he will not stop listening. 

he snoken word controls the human mind to such 9n extent that 
one does not heve to be consciously listening to the commer- 
ciel to gresp it. Radio edvertising produces a latent learnin: 
effect unon the mind of the listener, If for example a stu- 
dent listens to a clothing store commercial for a certain 
amount of time, when the need for some clothing and the con- 
sequent need for selecting a store arises, he will gga un- 
consciously associete his needs with the store whose neme he 
has heard over the radio, 
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My roommate provided me the other day with a very good 
examole of the vover of the spoxen wore. He vas lying on the 
couch readins; a megazine with the radio turned on, The announ- 
cer said "It's two-o'clock and time for Mr. So and So and all 
the little So's and So's." My roommate jumped uv, saying 
"That's guv's cragy, it's only 1:30%" This seems to me to be 
en outstanding example of sub-conscious listening. My roon- 
mate wes not consciously paying attention to vhat Was going 
on over the radio, but was concentrating on vhat he was reading 
Yet what the announcer said struck his sub-conscious, focuséd 
on the radio. He therefore fave an immediate reaction to the 
announcer's words, 


3, "ve just don't vant to do eny advertising this year, Be- 
sides, we ere in the path of most of the Yele students." 


It is extremely important for you to keep your name in 
front of the Yale students so that when he vasses your store, 
he will sutometically form a connection between the name he 
hes heerd and the vroduct associated with it. 


4. "I feel that I am too far from the University to benefit 
by advertising." (It is assumed thet the vlace will have 
something to offer et e more reesonable nrice than the 
stores around the campus. 


If the Yele men knows thet you have a vroduct which he 
needs, et e more ecomonical »vrice than the stores around the 
camnus, he will be villing to go out of his way to save money. 
It is u» to you to tell him what you have to offer and why he 
should buy it from you. 


5. "Ne do not feel that ve should advertise, No Yale man 
would come this fer out of his wey to eet a meal. (Restau- 
rents from $ mile to infinity avay from éamnus. 


Many Yale men, esvecially those who have dates, enjoy a 
meel in a pleasant etmosyhere evay from their usual eating 
conéitions. You should edvertise to take advantage of this 
fact. 


6. "I have too much business alresdy and don't see why I 
should edvertise. 


Here et Yale, yeu have over 5000 notential customers. 
Common sense tells you thet the best way to make money would 
be to get them to buy your vroduct, For this reason it would 
be well worth your while to advertise over WYBC, for the Yele 
students listen to their college redio station, We have a 
listening ratio of 3 to 1 over all other stations combined. 


It ig possible to think up an infinite number of situea- 
tions vith an equel number of responses, It is up to you to 
adent vourself and your selling points to the perticuler 
situetion, Although ell possible situetions are not covered 


here, common sense and a firm belicf in ‘TYBC are the best 
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This port of tue solicitction is nesxly, if not just as in- 
nortent as the beginning, It is curving this time, after he has 
given his answer, thet you ccn determine his future feelings 6 
Por ag o second visit igs coreezned, There ought to be «. need 
to ocmmhasize politancss and good monners towerds tne prosnect, 
If he refused to advertisc, just beceuse you didn't sell the 
guy is no reason to get wise, Reme.iner, your actions are re- 
flected unon the station in the long run, because you represent 
the stotion, There is one thing you smst do, You zmst leave a 
future ovening, Tut is, you mst leave the vrospect in a cer- 
tain frome of rind so he will not be ennoved if you or someone 
else coues to see hin again. 


SOLICTTAY ION Reports 


next solicitor, but will held you just as much when you go to 


writing 2 

gag-vriter for Hope, because although it all may seem quite 

humorous to you, it will »robably conruse the next men who lools 
thet renort un, Don't be either humorous or vague. Here are 

sore musts in corpiling a solicitetion report: 


1) Be clear anc explicit. 
2) iiention any helpful factors about the wen you inter 
viewed, 
3) Be concise, but not laconic to the point of drying 
your cotmient down to 3 or 4 words, 
4) A solicitation renort isn't a philosophical disserta~ 
tion, so dontt assume, Geduce, or any of the such, 
5) Wry to place youxself in the other man's shoes, Theat 
- woulée you like to know about the vlece, its vossibili- 
ties, its owner, its »notenticl selling voints? Try to 
answer as meny of these questions as you can, 
6) Try to answer these questions: 
a) what kind of @ person is the vencger (ovmer)? 
b) what were his prime objections? 
c) why @idn't you sell him if you aidn't? 
a) what points @id you sell him with, if you di@ 


Finally tr to xveuecber thet the solicitation report is the link 
waich connects VWYBC to all of its prosnective sponsors. Your 
object should be to “uke this link as strong as possible, 
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YALE BROADCASTING COMPANY 


INCORPORATED 


STUDIOS & OFFICES 
Hendrie Hall, 165 Elm Street 
New Haven, Connecticut 
Telephone UNiversity 5-6400 


LOCAL RATE CARD NO. 7 
Effective November |, 1952 


"THE VOICE OF THE YALE CAMPUS" 
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NEWS SERVICES — Campus and Local: Station 
News Staff, National and World Wide: United 


Press Service. 


MUSIC CLEARANCE — ASCAP, BMI, SESAC 


Licenses. 
TALENT — Rates on request. 


TRANSCRIPTIONS — (Accepted at regular card 
rates 33'/5 or 78 r.p.m. lateral and/or vertical — 
double turntables. 


REFERENCE RECORDINGS — Rates on request. 


REMOTE PICKUPS — Programs originating out- 
side the Studios are subject to special charges. 
Rates on request. 


COMMISSIONS — I5% to recognized advertising 


agencies. 


DISCOUNTS — Cash in advance 5%. No dis- 


counts on lines. 


REGULATIONS — All proposals subject to prior 
booking of time offered. This rate card does not 
constitute an offer and is informative only. All 
contracts accepted subject to station's right to 
cancel or offer another satisfactory time on 28 
days’ notice. NAB code observed subject to station 
amendments. 


STATION DATA — The Yale Broadcasting Co., 


Inc., is operated on a non-profit basis and is con- 


trolled by its executive directory. The station 
broadcasts throughout the college year with the 


exception of examination periods and vacations. 
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THE VOICE OF THE VALE 
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ONE OF THE 


LDEST — LARGEST — NON-SUBSIDIZED 
OLLEGE RADIO STATIONS 


Ze 


1 


Control Room and Studio No. 2 


THE FASTEST GROWING 
ORGANIZATION AT VALE 
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THE 
VALE MARKET 
TODAY 


YALE STUDENTS ARE IMPORTANT BECAUSE THEY 
ARE TOMORROW'S LEADERS IN BUSINESS ANDSO- 
CIETY. AS A WHOLE THEY ARE, AND ALWAYS WILL 
BE AMONG THE BIGGEST INDIVIDUAL PuR- 


CHASERS | 


@ IN 
@® ANY 


® MARKET 
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OVER 7,500 STUDENTS SPEND 
$5, 400,000.00 ANNUALLY 
EXCLUDING UNIVERSITY 
EXPENSES 


GLEN MICHAELS 


HOW CAN YOU GET 


VOUR SHARE OF THIS? 
AN AVERAGE 
$720.00 PER MAN... 
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BY PROMOTING YOUR BUSINESS 
T AT ( 
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GLEN MICHAEL 


THE SPOKEN WORD 


THE MOST EFFECTIVE MEANS OF COMMUNICATION 
AVAILABLE AT ANY PRICE, AND WYBC’s RATES 
BRING YOU THE BEST RESULTS AT THE LOWEST 
EXPENDITURE. IT IS THE ONLY NON-PROFIT ADVER.- 
TISING MEDIUM AT YALE. 


be E 8 ET J T E a iE OVER THE AIR IMPRESSING ON THE 
LISTENER YOUR 
NAME — PRODUCT — LOCATION 
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AND THE YALE man Is 
PLIABLE 


,.. HE IS 

at AN AGE wHerE His BUYING HABITS 
ARE BEING FORMED. ADVERTISING 

with UWYBCE iste Best way TO TAKE 


ADVANTAGE OF THIS PLIABILITY BECAUSE... 
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VALE WILL BE LISTENING 
Here's PROOF 


WHEN A RANDOMCROSS - SECTION OF THE STU- 
DENT BODY WAS ASKED ... 

“DO YOU LISTEN TO THE RADIO AT COLLEGE?” 
THEY ANSWERED... 


YES NO % YES 
FRESHMEN 66 4 94.3% 
UPPERCLASSMEN 194 16 92.4% 
TOTAL 259 25 92.8% 


“TO WHAT 4 STATIONS DO YOU LISTEN THE MOST?” 
THEY ANSWERED ... 


UPPER 
FRESHMEN CLASSMEN'- TOTAL 
WYBC 16% 77% 77% 
WELI 7% 6% 6% 
WNBC 4% 3% 3% 
WNHC 0% 3% 2% 
WAVZ 0% 3% 2% 
ALL OTHERS 13% 8% 8% 


BUT now A worp aBour WYBC... 


* PREFFERENTIAL POLLS - WINTER, 1951. SPECIFIC POLLS AVAILABLE UPON REQUEST. 
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THREE FULLY EQUIPPED MODERN STUDIOS 
BROADCAST A BROAD VARIETY OF PROGRAMS 


18 HOURS DAILY 


mus IC 
FROM VAWN (LUB AT7 A.M. TO 
THE CLOSE OF STARDUST AT 1 P.M. 


A COMPLETE UP TO THE MINUTE COVERAGE 


CAMPUS & LOCAL 
... COMPILED BY THE WY BC NEWS STAFF 


NATIONAL & WORLDWIDE 
... DIRECT FROM THE WIRES OF THE 


UNITED PRESS 
WITH BROADCASTS 10 TIMES DAILY 
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SPORTS 


WYBC sroapcaAsts ALL HOME AND MANY 
AWAY GAMES... FOOTBALL — BASKETBALL — 
HOCKEY — BASEBALL 


MANY OF THESE ARE FED TO LOCAL STATIONS 
PLUS DAILY SPORTS NEWS BROADCASTS 


SPECIAL FEATURE PRESENTATIONS 


A FEW OF WHICH INCLUDE 
® FORUMS 
® DRAMATIC SHOWS 
® SINGING GROUPS 
@®NEWS & SPORTS 
COMMENTARIES 
® DEBATES 


@SPEECHES FOR EXAMPLE 
TAFT — STASSEN — BUNCHE 
MacARTHUR — TRUMAN 
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HERE ARE SOME OF THE 


“ERTRAS” wysc orrers irs SPONSORS 
FREE COMMERCIALS DURING FRESHMAN WEEK 
ANDIO RESEARCH esacir milnernines 
PROGRAM COURTESY ANNOUNCEMENTS 
- COMPLETE RECORDING FACILITIES 
FREQUENT ACCOUNT SERVICING 
UNITED PRESS NEWS SERVICE 
PROMOTIONAL CONTESTS 
POSTER PUBLICITY 


ROOM TO ROOM DISTRIBUTION 
OF LITERATURE, ETC. 


AND HERE IS... 


» * FOR REGULAR SPONSORS 
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WHY WYBC WILL BRING YOU RESULTS 

@ 947 oF THE ROOMS AT YALE HAVE RADIOS” 
AND 

EVERY STUDENT HAS ACCESS TO A RADIO 


@ 80% oF THE RADIOS ON AT ANY TIME 
ARE TUNED TO WYBC * 
@® WYBC GIvVEs rou THE WIDEST 


COVERAGE OF THE YALE COMMUNITY 


(UNDERGRADUATE BODY 
LAW SCHOOL GRADUATE SCHOOL) 


AND 

@ Has NO SUBSCRIPTION RATE 
ALMOST EVERY STUDENT RECEIVES YOUR MESSAGE 
BECAUSE WYBC is THE ONLY campus 


MEDIUM THAT DOESN'T COST HIM 
ONE PENNY 


* PER STATISTICAL POLLS — SPRING, 1951 
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® THIS CONCENTRATED GROUP IS FAR 
ABOVE THE AVERAGE IN 


BUYING POWER 


eWYBC Is OPERATED EXCLUSIVELY BY AND 
FOR YALE MEN, GIVING THEM THE PROGRAMS 
THEY WANT THE WAY THEY WANT THEM. 
MUSIC — NEWS — SPORTS — SPECIAL FEATURES 


@THE CREATION OF GOOD WILL AND FAMILIARI- 
TY IS A SOUND INVESTMENT IN THE PRESENT 
AND THE FUTURE. 


@eLIVING IN TOWN NINE MONTHS OF THE YEAR 
THESE MEN BUY VIRTUALLY ALL OF THEIR MER- 
CHANDISE FROM THE LOCAL NEW HAVEN MAR- 
KET. 


A SUM ANNUALLY EXCEEDING 


$9,400,000.00! 
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Production Notebook #1 | 4/12/48 


AMHERST COLLEGE BROADCASTING SYSTEM 


This is an outline of the route an Amherst radio show will 
follow from the time of its initial conception to the final 
airing of the program, Although after the station has been in 
operation a while and all personnel have become familiar with 
studio routine there will be many shortcuts, it is necessary thei 
for the present we adhere as strictly as possible to this schec~ 
ule, In this outline all work on a specific show is broken down 
into its numerous component parts so that the function of each 


department in the show's production can be readily understood, 


A, A member of the station staff suggests to the Program 
Director thet an available hour on Monday evening be filled wit: 
program of classical recorded music, to be called "Symphony av 


Sseven,! 


B. The Program Director brings. up the suggestion-at the weekly 
Program Board meeting. It is eee by the Program Board, the 
idea “rowing as it progresses. Since this spot is unfilled and 
is good commercial time, "Symphony at Seven" is included in the 
week's schedule for two weeks in advance which is made up by 

the Program Board at this meeting. The show will be produced 

as 2 sustainer with an eye to possible later sale. A five-min- 


ute world news spot must also be included in this hour, 


C. The Program Director, in conference with the Assistant 
Program Director and the liusic Director, make final decision 


regarding the show's name, time and format. 


, 


ROUTING -- 2 


Di The Assistant Program Director assigns a writer to the show. 


E. The Music Director -ssigns one of his staff members to the 
show. The Music Staff Member will be responsible for the prop- 
aration, choosing and obtaining of the records or transcriptions 


are: 


to be used, 


F, The two staff members, working in conjunction, sclect the 
Secorads Irom the station library or-from other sources, and list 
eatalogue number or specific source for each record. They then 
bame each record (even if one time is already filed on the recor¢, 
and set uv the time segments to be filled by continuity, allowin: 
a 30-sccond leeway, They 2lso prepare an emerzency five-minute 


till, 


oF The writer completes his continuity for the show, the whole 
works is timed agoin to 54:30 with a maximum error of 30 seconds, 
and the show is now ready to be submitted to the Ass't,. Program 


Director. 


he The Asstt, Program Director checks the continuity, offers 
suggestions regarding balance of musical material, etc. He gives 
the show his approval and inserts the news spot for 7:30. He 
then informs the proersm director that the show is ready and that 


a 5=-minute world news spot is required for 7:30. 


I.. The Program Director directs the News Editor to have ready 


the five minutes of news at the specified time, 


Je The News Editor assigns a Nows Staff member to prepare the 


necossary program, 


ROUTING -- 3 


Kh, The news staffer.consults the standard broadcast schedule or 
other news sources and decides that his best source for this 
particular time will be the 6 PM news broadcast from WQXR, New 
York, He also plans to listen to a 6:30 newscast for possible 


late changes and a final check, 


hie Meanwhile (after the initial meeting of the Program Board 
when "Symphony at Seven" was first scheduled) the Production 
Maneger has scheduled the studio, announcer, and production man 
Gor the broadcast. ;This information anvears on the Personnel 


Assignment shect more than a week in advance of the broadcast, 


M. After passing the script; music, and format of the show, 

the Ass't. Program Director submits the show cither to the 
Program Director of Station Manager for final anproval. If thore 
is commercial copy it must also be avproved at this time. The 
Progrem Director or Station M-nager then signs the stendard 
Approval Form which is stryled to the submitted script and is 


returned to the Ass't. Program Director. 


ics The Ass't, Program Director then gives the show to a tyvis» 
who melzcs four copics. One of these copics goes to the Program 
Director for his file. The other three are routed to the 


Production Manager. 


0, The Production lionager routes one script to the Announcer, 
anothcr to the Production Man assignee to the show, snd the 


third 20GS8 into the Monday Emergency File in the Control Room, 


Py The Announcer ond Production Man must pick up their script. 


by noon of the day vreceeding their broadenst -- in this ecnase 
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ROUTING =— 4p 


Sunday. They arrange to rehearse the show once before putting 
+t on the air ond at this rehearsal the production mon 'spots! 


the records. 


Q. The Music Statf member who planned the show is responsible 
for placing 211 records for the show (“nd emergency matcrin1) 
in the Current Reeord File in the studio -- this should be done 


on the day of the broadcast. 


is Monday (the day of the bronrdenst) at 6 PM the News Staffer 
propares his broadcast, prepsring six minutes of news, items 
arranged in decending importance, including Vale pein mim blel meu desire le 

the fFinel minute. He listons to the 6:30 newscast, prevarcs 

fwo finol copies of his script, and gives the two copies to 

the announcer: nnd production man respectively by 6345 -- fifteen 


minutes before starting time. 


ee The Announcer ond Production ian report to the studio 
Pie toen minutes, praor to airtime ~- 6:45 on Monday. : The Pro- 
duction Man is responsible ot this time for getting the records 


to be uscd to the engineer on duty. 


Ts While the show is on the air, the Production Man, sitting 14 
the control room, is responsible for the timing of the show and 
the breaks, keeping of the log, and indie>ting any ecranges or 


deviations from the prevared script. 


uy After the show the Production Man completes and. ‘signs: the 


log, attaches the log to his script, pvinecs them in the correct 


file, checks and signs the Operstion Schedule in the Control 


Room, 
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fhe WMUAD NEWS is am attempt «to 'surmeriz 
Se Vorious dcpartments iof your icoller 
small book could be written on the accon 
Tas ‘station LS overated bs students who wh 
@ 


ro. oO gai 
SeOoreCnce, cs well aseto provide ia-servi 
S 


ie 


Wornove, received excellent cooperation fromthe 
MMaurtoLOm, aa CultT “anu student organizations? of -the 
livers cries ante [OU Naven touclronds ‘done ao, ‘whipiono fF tuno 
eer or i (Fin OSE, Monday through Friday, 650 
on your dial. 


‘4 


ers of the faculty ere: invited to. utilize the 

es of WHUA for public announcements or for tho 

inatlon ofVany othermmigormation., Such material ‘may 
through the Campus Meils to WMUA, Please indicate 
sired ior thelibrocdcagt. of ‘such information, 


PRODUCTION DEP..RTMENT 


Dronccns individual 
departnents which eae aS = ich are eventually 
integrated into that overell department called "Production", 
muonmethese cre the Uramotic, Misic, Record, Script Writing, 
sports and Netrs depa ‘rtments , each having its own announcers 

and / or staff of writers. 


Prior to September, 1948, the production department of 
WVMUA (at that time WUUM) was the only division of the station, 
since a trensmitter was Hacking,” end hence, actual broad- 
casting wos impossitbie.- This’ production ‘départment, ‘consisting 
of ebouti tivonty persons, concentrated its efforts in producing — 
shors for locel commercial stations In September 1948, however, 
when the first semester meeting of he Radio Station was called, 
over fifty-five persons indicated interest in starting an 
actual Pegidieas tine station on cempus.§,Moany of these new 
members were transfers from the Fort Devens branch of the 
University and hed been members of the radio station at that 
institution. Plms were immediatclr laid for the construction 
of a transmitter, which wes completed within thirty days. — 


a : 
. id 
; n sal P ie J y 4 
© LT pies plays 
; ee ey a op ee 
Fb aa en 
> ' é 
' y yi 
2 ad la 1. fe = he ail 
| ap NaS So 
ih . A pel) Cur aes 
+. y , I Pe eh — 


ce 


Meanwhile, the Production Depsrtment busied itself pre- 
paring progrems for the new station. Announcers were trained, 
records were obtained (by diverse means), and ideas for shows 
were discussec, 


Early in November, 1948, WMUA broadcest its first progrean. 


roresoveral weeks thereafter, broadcasts were intermittent 

and were for test purposes. “hile the engineers were working 
out the kinks, the Production Department rapidly grew in size. 
Nev. members f 


3 
Foun i their places in the various departments and 
pitched in” wholehecrtedly in the stations! interest. 


Open House for WMUA, Noveriber 21, officially opened the 
station, and since’ then, WHUA, ever” striving to please the 
varied testes of its manr listeners, has been broadcasting 
U = 10 P.M. each evening Monday through Friday. 


ENGINELRING DuPARTMENT 


The IS iar Coe ment, aided by the Matntenance, 
ative Departments of the University 

eS made possio ple rany eddi tional programs by providing remote 
brosdcast nee and improving existing studio facilities. 
A new and more powerful carrier current transmitter, built’ 
and installed in South College by VMUA, now mekes reception 
throughout most of the ccllege community possible, 
Bese Ol remorse, brocdcast lines at various 
moints*on the mpus has enabled us to broadcast such events 
as basketball games oes band concerts. Construction and test- 
Pie@wol new remote stidlos=cneacne campus 1s now undorwiy. nese 
studios will provide the setting for audience participation 
programs. all local events with broadcasting possibilities 
occurring during non-broadcasting hours, are recorded. The 
best of these recordings are then broadcast over WMUA, 


ine tne Goa 
Cx 


A treining program has been inousurated to teach ine 
Gividuels cormcrciczl level broad SsreLocrmicue: and’ to -provids 
the necessary personnel when we go on the air in the after- 
noons, 


PUBLIC REL:TIONS DEPARTMENT 


The main function of the Public Relations Department is 
itason between the station snd the public. ‘tie are responsible 
for all publicity, We cooperate with the University, the 
Collegian, the Student tenate and other organizations. Yhen 
we organized cbout four months ago, one of our duties was to 
inform the colicge community about our organization, This is 
a& continuous process and includes the dissenination of publicity 
in live orgenms of communication, such as newspapers, bulletins 
and posters. 


Contacts are maintcined with other organizations for the 
purpose of ferrulating and promoting programs of interest to 
our listening audience, 
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The Public Rel-tions section consists of a number of 
eT re pt Die yee ger DIL OLY eroeCre GOTIatd «POO ds, 
usiness Mon agers end Treasurer. Each department is sub- 

ded according to the specific task to be performed. 


vi 
h department head PoeresvolsitUlLeetor nis or her om 
partment. 
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Popo roep nepal lig) home bnew Oorreni Ze tion OL oN Connecticut 
Valley Broadcesting System and will hold a conference 
between Smith, Mt. Holyoke, amherst and the University to 
Oiscuss the project, es well os other cooperntive ventures. 


Why not tune in? WMUa, 650 on your dial - Monday 
mee Cuca rriaay,, 7 tOudOer ell. 


Comments on this news lettor are invited. Write to 
Roy Pitman, Station WHUA, South College, 
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$3 Januery 195 + 
Attenticn Caier Enginescr: ; : 
: At the conference held at” Auberst College, Jun. Sth, i 
Ehe WMUA staff present. noted thet several stations were not 
ecquainted with the Conelrad Plen as renentiy set u 
by the F,.C,0. Some tepcrted that they were working 
; Gn schematics for the e¢larm system, . 
We ere including a schematic that is now in us= at ; . 
Wits end WEXL, West Springfield. We do net use the power 
circult heif of the 6SN7 since we draw ths power from : 
- an existing amplifier, The .alarm has been found dependable 
: and reliable at both of the stations, and we have two ~ “ 
~Conelred alsrms eat WMUA. These ere wired from two diffe snt 
power sources te lessen chance s ‘of icosing protes tion pa ad” baie pen 
from a. fuse fa ure, ~. Ge Peet . Seeks gamle 
esi For the F.C,C. requiren ents on Leaving. the eir and Sp ast 
returning to the air at the time of the aler t, writs them S; 
asking for the CONELRAD MANUAL BC=7e Shere is gout e Gk 


“detailed proceedure. to be EE es 


ete ths WMUA Starr] can he ve any” help” to’ other. college 
broadcasters, we. would - appreciate hearing from YOus S45. 
Ws willibe/ sled to.pass in information that we-have compil 
since We ‘started ponent bine: 


on the FM AGREE? band ~ 
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Alins and Furposes 


Functions of Vepartments 
a. Station | anuger 

- secretary-Treasurer 
c. Frogram DSepertment 
dad. Technical Department 
e. 3uSiness Department 


oO 


Station Codes 

Frogrammning 

a. Types of programs to be presented 

b. Sample of t pical weekly broadcasting schedule 
c. Relation to academic departments of College 
Fersonnel 

Location and construction of station 

System of transmission 

Finance 


a. Initial cost estimate 
b. Station income and operating expense 


I. AIMS AND PURPOSES 

In nearly 200 colleges and universities throughout the 
country, student-operated "wired wireless" radio stutions are 
in operation and are taking their place with dramatic clubs and 
canpus newspapers as leading underpraduate activities. Campus 
radio's worth has been provei as a medium of entertainment, 
lustruction, and artistic expression and vas broug it to cuollere 
Listeners, dissatisfied with the obvious limitetions and short- 
comings of 'big' commercial broadcasting, a new kind of radio 
fare that 1s designed to meet the specific needs and interests 
of the undergraduate. 


Such a radio station would be desirable on the Amherst 
sumpus because: (u) Althourh no poll has been taken on the 
moter, observation has shown that a large percentage of Amherst 
ssudents seldom, if ever, listen to the radio, due toth to the 
lack of a station sufficiently close for clear reception and a 
aeneral dissatisfaction with the type of programs offered by 
-cofessional radio. Wefeel that such features as uncluttered 
eecord shows, student-faculty panel discussions, uninterrupted 


cvmphonic music, ,student-editcd reports, of local, and world nows 
Ye Pec keat vroddcusts Of Bales Eee ed by amherat beams & te 


vinuer colleges, and student-produced variety and dramatic shows 
will be enthusiastically received. (b) As a student activity, 

a rudio station at Amherst can utilize many and diverse teuleuts-- 
dramatic, musical, literary, technical, and executive, to mén- 
tion a few. Programs cai be prepared and presented in coopera-~ 
“lon With both academic departincnts und other stuient activi- 
lics and orgunizations. To muintaln the station, a permanent 
stuff of from 50 to 6O students cun be actively employed, ziv- 
Livy All students the opportunity to compete for positions in 

tiie several phases of operation. (c) A campus station ut zmherst 
sun be un integrating furce in campus life, brinsing together 
students and faculty, relating academic subjects to vorld prob- 
Jems, and unifying the college community. 


Ii. FUNCTIONS OF DEPARTMENTS A 


a. Station Vanager: The Station Manager is directly 
responsible for all phases of the station's operating program 
aad serves to coordinate the functions of the heads of the 
three major derartments--Program, Business, and Technical. 
Duties of the Station Manascer us president of the Association 
are more thoroughly dealt with in the Constitution. 


b. Secretary-Treasnurver: The Secrel.ry-Treésurer will keep 
a record of all financial transactions, books of account, com- 
plete correspondence file, and will be responsible for all 
correspondence not directly concerned with the Susiness (Ad- 
bertising,) Department. Further deteuils of the Secretary's 
dutics are esplained in the Constitution. 


c. Program Department: although some of the larger college 
stutions maintain separate Prograin and Production departments, 
ag do the standard networks, we feel that in a small college 
sich as Amherst it would be more efficient to combine these two 
basic plases of station operation into a single Provram Depart- 
ment, headed by a Program Director. Thus the Frograum Departinent 
is responsible for everything broadcast by the station; it selects, 
writes, arranges the program material; 1t also includes the 
announcers, actors, directors, and prolucers .ho are concerned 
with actually putting the program on the air. 


The Program Director must see that the station maintains 
a varied broudcasting schedule, with types of programs to suit 
a wide diversity of tastes. He is responsible for the daily 
and weekly program schedule and for the preparution of script 
material. All script programs must have a final check by either 
the Program Director or the Station Manager before they go on 
the the air. It is the joint responsibility of these two 
persons to see that all scripts are suitably editedd, are in 
good taste, that local commercials are not offensive, and that 
all matter complies with the Program Code and station policy. 
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A complete program log or production report must be kept 
accurately by the Program Department, giving complete daily de- 
tails of everything broadcast by the station. 


As the supervisor of production, the Program Director, 
assisted by a production manager, 1s responsible for the train- 
ing of broadcasting personnel, the scheduling of announcers and 
performers, rehearsing und timing of script and music material, 
and the quality and efficiency of all broadcasting. 


The Program Department will be responsible for the regular 
miblication of a broadcasting schedule, the publication and 
aistribution of a symphony schedule for the followers of the 
daily symphonic prorram, and will cooperute with the Business 
Denurtment in the conducting of Listener surveys. 


d. Technical Departnent: Under the supervision of the 
technical Director, this department must build and maintuin the 
needed studio and transmission equipment. It is responsible 
for the physical appearance and overation of the studio and 
ejuipment and must follow a regular maintenance and inspection 
eshedule. The Teclmnical Director is in charge of training all 
‘tudio engineers and should schedule his personnel so that an 
enjineer is on duty at all times when the station is on the air. 


e. Business Department: Under the supervision of the 
Business Manuger, the Business Depertment must manage the finan- 
cial and general business affairs of the station. If the stution 
14 Lo operate on a commercial busis, which would seem more prac- 
tisul than being wholly supported by the College, the Susiness 
Vanaser will be assisted by a national and a local advertising 
minaser. Since the Secretary-Treasurer is responsible for all 

yokkeeping, he will work in close contact with the Business 
winaser und his advertising directors. The Business Department's 
functions will include the soliciting of local advertising, tne 
printing und distribution of rate cards, the selling of air time 
Lo advertisers, relations with national advertising accounts, 
Lie composition of commercial copy, and listener surveys. 


TII. STATION CODES: 


The operation of the stations three main divisions, Fro- 
cram, Technical and Business, will be conducted in accordance 
‘ith codes set up for each of these departments. Although not 
lucurporuted into the Constitution of the orgenization, cach 
of these codes will closely follow the codes now used by the 
Intercollegiate Broadcasting System after being compiled and 
upproved by the Executive Board. The Frogram Code will cover 
such matters us the fulrness und accuracy of news reporting, 
the length of commercial copy in relution to the program length, 
the advance ‘block schedule! of euch week's brvuadcasting, the 
keeping of program logs und file copies of scripts, identifica- 
tion of and correct representation of promrams, and the compliance 
with all federal lavis and authoritics. The Teclmical Code will 
Jevl with standards to be met by and limitations of the broad~ 
casting system, and the keeping of an operating log on individual 
trunsmitters. The Business Gode will specify types of unaccept- 
able advertising, allow for the regular auditing of the station's 
books, and state any undesirable mcthods of presenting commer- 

Ci SIeeopy s 


IV. PROGRAM OUTLINE: 
A. Types of programs to be presented: 


Music: 

Early morning record show with GI wife mc, or mce'd by a 
couple. 

Uninterrupted symphonia program--delly. 

Dinner music (light classics) daily. 

Live musical shows broadcast by Glee Club, DQ, Concert Band, 
Jazz combo, visiting groups from other colleges, visiting con- 
cert artists, student musiciuns. 

Programs of recorded opera, Gilbert & Sullivan, musical~ 
comedy, folk music, jazz, ctc. 
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Variety: 


Weekly live production from studio, featuring original 
scriph,s Localswand visiting talent, comedy, small band. 

House Party - a broadcast each 3aturday afternoon from 
vurious fraternities and dorms utilizing each house's own 
talent, mc'd by a staff announcer. 

One-man variety show from studio, using recorded music, 
Buests, and all novel material at hand. 


Resular daily presentations und summaries of the highlights 
in cumpus and vorld news. 
dockly news analyses by guest faculty S8pcekers. 


“tamed ¢ 


Original pluys und story adaptations produccd by students, 
Transcribed drematic shows from the networks, Special re- 
leases, and dramatic recordings. 


SHonks 2 


sports news program with prelims, summuries, coach and team 
interviews. 

Remote broadcast of important games pluyed by Amherst teams 
ut other campuses. 


PIVOLaAL Events: 


On the spot broadcasting of various campus heppenings-- 
conferences, important debates, alumni gatherings, etc. 


SpE VO. SErVeLces 


Student and Faculty roundtable discussions on campus und 
world problems. 

Guest snedikers. 

Veterans Administretion and Treasury Department transcribed 
prowyrams . 

Publicizing of worthy local and national campaigns. 

Direct broadcast of Student Council and House Vanegement 
Committee meetings. 


Pipher y.: 
-eckly book end mugazine review und discussion. Guest inter~- 
Views with locel writcrs and members of English depurtment. 
QuULZ und Gume shows: 


"Board of Experts' format using students and OME G  (aabialee 
or 'bingo' format with listener participution. 


oxchunge : 


Transcribed progrums of various types exchanged with other 
colleges. 

Guest appearances of performers or entire shows from other 
campus stations. 


Other: 


Rebroadcasts of outstanding or especially popular network 
Shows, with network and station permission. 

Foreign transcribed Shows, such as those released by the 
French Broadcasting System. 


C. Relation of the Station to Academic Departments of the College: 


Members of the Faculty in various departments have expressed 
intcrest in the diverse wuys in which campus radio stations can 
Serve in integrating the ucademic community. There is no de- 
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partment in the college which cannot in some way benefit by 
the facilities of campus radio. For Example: 


Dramatic Arts: Another medium of dramatic expression 
will be available to students in the Dramatic Arts classes; 
radio adaptations of outstanding dramas may be made and pro- 
duced by students; recordings and transcriptions of dramatic 
classics will be regularly broadcast; special broadcasts may 
be scheduled in connection with the Masquers plays. 


English: Were again is interest in the broadcasting of 
good dramatic material; also an outlet for undergraduate writ- 
ing talent, with free rein to experiment that would not be 
possible in professional radio; the weekly literary program 
Will also be presented with the cooperation of the English 
Department. 


Fine Arts: Art critiqucs may be broadcast as well as re- 
vicws to stimulate intercst in current cxhibits at Morgen Li- 
brury. 


Language: Original dramatic productions may be presented 
by the language department on the eir, as ure occasionally 
@one on tho stage. ‘Several tringcrived forcicgn shows ire 
uvailuble specifically for colluge stations usc. 


Music: Music of course is an importent mainstay of coll- 
cre paudio. Not only will the dcmand for more 'good' radio 
music be filled, but "required listening" material for the 
Music 1-2 class may be broadcast regularly. Special broad- 
casts may be arranged for sucst ertists giving concerts herc. 
Regular appearances vill be schedulcdifor Amherst's own musi- 
cul groups, and for similar groups from othvr colleges. 


Public Speaking: Announcing, extemporancous speaking in 
discussion groups, and the prepuration of concise copy are all 
closuly related to the work of this department. 


Economics, Political Science, History, Geography, Phil- 
sophy, Fsychology and Religion: Subjects rcléating to cach 
of these dupertments will be included in the material for os ap 
kinds of round-tebles, student-faculty discussions, dvebatus, 
and rudio talks. News broudcasts and anelyscs cen slso aid 

the work of these departments. 


Scicnee and Meth: It is hoped that wid from the physics 
department may help solve cnginecring problems thet arise 
and that seicnee mejors will find the tcchnicel work iMate ABLARS 
studio a valuable training ground. A weekly 'Scicne: Review! 
broude:.st is wlso contcmpli:tcd. 


Physical Education: In addition to broudcasts of impor- 
tant giumcs pluyced away, some of the intramural championship 
matches may be aired. Weekly sports programs Thll fea vure 
prelims, summarics, and coach and tcem intervicws--also pre- 
meoamo interviews with visiting coaches and teams. 
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VI. Tocution sine Sonstruotion of Huavwon > 


we suggest that the station be located in the basement 
of Muller stll. In the northcust corner of thie basement is 
locuted un 914d boiler room which is, secuuse Of its central 
location, admirable svited for #ne neeis Of & Cin Us rerio 
stotions This room is not bein;; used by tie colle ‘e ut tie 
present tines 


Tontetive plungs call for tne studio to oc leid out in 
the followin’ feshion; one liurge studio, to couforteably &cco-= 
wodute about twoive seopls, for tr rereairoin, ul Bia Croec- 
cesbin: of 'live! pro randy; oe control roow wWoerc wll stition 
controls wid tlic main stvdaioc eransnivttor «ill be loeubled; onc 
gall announeer's voot: were reeordea or branserives sows 
nu) be broadcast wrile a Live sho 15 ooint reLceracds ns 
roo"u wpert from tie ectual brogacasting equip ery Willy po 
usej a8 & business office, record library and waltiuy root. 


the stetion facilities here mentioned ere tie windiwum ree 
quirement for thc station's initie)l period of operition, but 
44 19 “oved tiet as tic station proves its vorti. furtaer 6x- 
pension will be »ossible. Tis dfould be oorre in mind in 
tho initial slennin;: of tie station's pakysicel ley;out. 


VII. System of Trensnission: 


The fact trat tio is to be ‘wired wircless' redio means 
that & central transmitter with a power outvut of 2) watts, 
located in the master control room, will send out rf current 
directly to #11 buildings servee: rourviee:. friternity .ouses, 
six dormitories, the rresidcat's mouse, Valentine (all and 
the Infirgeury. In the case of tic six dorwitorics, tie vlads 
eat OY Ley 27) coaxial caole in te heatin; tunnels, Lerinilna- 
tins; in an Jndividuel transuitter in eac. Gore Loorya llr & Diul@ 
ance or tia buildines «111 5e served by rersein:, wcolestione lines 
from .alher Hall to each of the buildings, likewise terninat= 
ing in inaividuel trensmitters. 


In cach building, te wired KP evrroent will ve couvled to 
oither the lighting system or the heating system of te wulld- 
ing. T.us, listeners will receive tie station in the game Way 
thet tuey tune in eny other commerciul station, but trore will 
bo NC REG’SFTICN FURTHER THAN 200 ~ 400 FEET FROM THE TRANS“ 
WITTER, due to the low power usca. 


Althouch the initial instellation cost will ve increesed 
by vutting individual transmitters into eackt’ building, the 
plan offers several advantages: 

a. uliminating all possibility that the station would 
ever be sending out signals stronger then those allowed by the 
Federal Communications Sommission; 

b, Making possible the installetion of a radio stution 
without cluttering up any part of the college community with 


wires strung above the ground ; 
c. Assuming the continuous operation of the atation since 


only one building would lose reception if a transmitter should 


fail; 
d. Simplifying the problem of maintenence. 


VIII. Finance 
a. Initial Cost Estinate 


The estimated cost of equinnont and its installation (ex- 
clusive of telenhone lines) is $1983.50. This figure covers 
studio equinment,, 2 microphones, 1 record turntable (2 needed), 
22 individual trensmitters and a monitorimn: Systeme 
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The cost of remodeling in the basement of Yalker Hall 
will be approximately "500, This will include soundproofing 
the one main studio and control room, flooring, paint and such 
furnishings as are needed. Since a great deal of the work 
can be done with student help, the above fisure may be reduced 
somewhat. 


The additional turntable needed will cost a miximum of 
$194.00. 


Thus ¢ 
Equipment and installation $1983.50 
Studio remodeling 500.00 
Additional turntable 194.00 
ESTIMATED TOTAL COST $2677 «50 


The cost of the telephone lines is only that of a monthly 
charge (in the neighborhood of $50) and is therefore not in- 
cluded in the initial expense estimate. The telephone company 
assumes responsibility for all installation and maintenance of 
these lines. 


b. Station Income and Operating Expense 


The expense of the stations operation will be very small, 
the largest single item being the monthly charge for rented 
phone lines. Other expenses will be for office supplies, 
additional equipment, and the improvement of station facilities 
such as the record library. 


It would not be advisable at this time to predict the in- 
come from local and national advertising. However, basing, a 
tentative rate on a figure lower than that charged by the cam- 
pus radio at 3rown University, a weekly station income of #420 
ver week can be obtained with an average of only three sponsored 
hours per broadcasting day. 
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» NAME 

Alexander, John 1952 

"Jack". 

Andrews, Bruce I950 

Stretch". 

WO ss 

 Aroh, Les. 1951 
Bagg, William. 
'Dillinghem, 

> Bawerd. 1951 
Fricke, John &, 

} Kg" * 

Wi 1952 
Hall, Chadwick. © I95I 
Harms, Thomas K. 1952 

Kerr, Donald. 1952 
Cae S.3 dirs 1952 

is Sari 
Lerner, Jack. 1952 
ee ' 
Morris, George. 1952. 


 "Georgic". 


> oe ; 
MeranerbertiM., IP. 
"Monty". 


- Rosner, 


% 
; 


Seth. T952 


Sanger, Richard. 


.Dine?* 


1952 
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CLASS “PARENTS AND RESIDENCE 


Charles 
Alexander, 
Weymouth, Mass. 


Mr. & Mrs. 


North 


Mr. & M.S. 
Andrews, 


Delaware, 


Mrs. 
Wilmington, 


Mrs ).Le Oy Aroh, 
Fine: Plaine slay. 


Mr; & Mrs. 


& 


POSTTION ON Wes. OTHER ACTIVITTES 
Music Director. Freshman Senate 


" Swimming Team 
Chapel Choir. 


Wm. 2 Bagge, Jr. 


Mre& Mrs. Frederic W. Technician. Yacht Club. 
Dillingham. 
at ‘| y a vat 3 é + = > 
Mr.& Mrs. John , Fricke. Business Staff, Debating, Choir 
Merion, Pennsylvania. Argus & Radio. Freshman 
, Wrestling, 
2 ah e 40 GA 
Mrs. *dean Hall, Director of "High Staff member, 
Westport, .Connecticut. Street Players”, Cardinal. 
7 AR el WES. Radio Work- 
ay shop. 
Mreé Mrs. K. Harms, Freshman Football. 


Westfield, New Jersey. 


Production: Supervisor. 


Announcer, Classical 
Hour. 
My .c& Mrs. Paul 5S. Kerr, WES. Advertising... Yacht Club, 
Ridgewood, New Jersey. “Freshman soccer, 
Ass't. Businessi Mer, 
Cardinal. 

Mr.& Mrs... Benjamin Announcer, Band. 

Lerner, 5 
Washington, D.C. 
Mr.&. Mrs. George Morris, § Announcer, Newspaper, Band, 
Green Hill Farms, Debating Team, 
Philadelphia 31, Penna. Freshman Swimnine. 
Nir Paes; Mr se H e M e 

Richards, 
Honolulu, Hawaii. 
Mri Mrs. 0.8.., Rosner, Sports Freshman Scuash' Team 
New York City. Announcer... Argus. 
Mr.é Mrs. Fo M. Sanger, Production 
Wilmington, Delaware. Supervisor, 

. Music Director. 
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Mr.& Mrs. Morris Go Scher} 7 LS aR OR 
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1952 Dr. 8. les. Clarke: ‘Staples, Arinouncer,) Yacht Club, hs a 
he Sah eee K ‘ | Glee erica sie 
SS nua : } Freshman Swiming, 
Advertis at ney) i Me 


Mr.& Mrs Daido a: Forbes, Sports Announcer. 
- Rockford, Tllinois | 


1952) Mr.& Mrs WW.) ine ; Ye“ Gating Clb. 
Erie, Pennsylvania, Fon | | . 


A een , | ene. ad ON 
1951 liv. Raymond ylie, ‘Technical he tie 8 pase ati 

De ‘Be ae NER rata x © ar eticut. DI Vea Omayvth ue 

ora es . Announcer. 


1 Se ie, Mr.é Mrs. Salvatore | | Debating, © 
Me Soha, 5s 1 he RS Gs : by i 
ert} Hartford, Connecticut. 
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WWC, DEPARTMENTAL ORGANIZATION 
(1) EXECUTIVE DIVISION 


Personnel 

A. General Manager 

B. Station Manager 

Functions? 

A. Controls the finances. 

B. Establishes policies 

C. Public Relations. 

D. Controls the daily operations as they come up. 


KE. Is concerned with the entire operation of the station. 
(2) PROGRAM DIVISION 


Program Manager 

A. General statement: Concerned with creating, developing, 
and programming shows. 

B. The Program Department is responsible for entertainment and 
cultural broadcasts, for coordination of the broadcast schedule 
and also for the prevision of production personnel and facilities 
to the Public Affairs Department when needed. 

Ce. Additional Functions: 

2. Must be conversant with program trends. 


3. Maintain a daily written schedule. 
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SMe 
ae Schedule will include the studio, time, armouncer, and 
program elements involved. 
b. Distributed to all parties who need it. 
II. Production Department 
A. Personnel: 
1. Directors of Production. 
a. Producers: Dramatic 
b. Producers: Music 
B. Functions: 
1. To produce the show. Responsible from script to finished show. 
a. Script 
b. Music 
c. Sound 
d. Engineers 
e. Schedule 
f. Talent 
III. Supervisor of Announcing 
A. Functions: 
l. Selects, assigns schedules, and supervises the activities of all 
announcers. 
2. Works closely with the program director and other executives re- 
quiring the services of announcers. 
3. Knows the type of person most capable of doing the best job for 
a perticular kind of broadcast. 
4. Auditions and selects the announcing staff. 
5. Trains the announcers. 


6. Arranges for the announcer's copy. 
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ae Puts it in the proper file. 
be Continuity Department actually prepares this copy. 
7. Arranges the announcer's schedule. 
IV. Continuity Department 
A. Editing and Copyright Department 
1. Functions: The Editing and Copyright Department determines 
the acceptibility of new business for the station, administes 
program standards and handles music and literary clearance 
and new program ideas. Both sustaining and commercial scripts 
are cleared through this department before being released for 
broadcast. 
B. Program Writing Depertment 
1. The Program Writing Department is responsible for continuities 
provided by staff and free lance writers. 
2. It originates and supervises dramatic entertainment programs. 
3. This copy is sent to the Editing and Copyright Department for 
check before being released for broadcast. 
4. Creates announcer's copy. | 
5. Handles daily continuity, office routing, and staff writing 
performance. 
6. Creates commercial copy. 
7. Creates musical continuity. 
8. Handles dramatic shows: creating, rewrite, and selection of 
non=-staff copy. 
_ 9. Checks length of commercial copy. No more than 0:03:15 on a 
0:15%00 show. 
10. Prepares station-breaks and station identification. 
1l. Prepares copy to be used in advertising the Divisions and De- 


partments of Stephens College. 
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V. Director of Program Development 
A. Functions: 
1. To develop new programs 
VI. Supervisor of Sound Effects 
A. Functions: 

1. Responsible for creation of manual sound effects. 

2. Responsible for recorded sound effects. 

3. Works closely with Music Library. 

4. The Sound Effects Department provides all sustaining and 
commercial programs with sound effects. 

5. It also designs, developes and constructs sound effect equip- 
ment and assists program directors and clients in production 
problems involving sound effects. 

VII. Serious Music Department 
Ae Director 
B. Functions: 

1. Work with the Conservatory in the creation of serious music 
programs. 

2. Create serious music programs from material available in the 
Music Library. 

VIII. Popular Music Department 
A. Director 
B. Functions: 

1. Work with the Conservatory in the creation of popular music 
programs. 

2. Create popular music programs from the materials in the Music 


Library. 
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IX. 


Xe 


XI. 


XII. 


bao 
Director of Auditions and Casting 
A. Personnel: Director 
B. Works with the Faculty in: 
3. Arranging for auditions. 
2. Keeps a file of those who have passed various types of auditions. 
3. Casts the musical and dramatic shows. 
l. Holds auditions for faculty members and townspeople. 
5. Auditions the rehearsals of special events programs and in- 
terviews in order to aid the participants. 
Director of Women's Programs 
A. Personnel: Director of Women's Programs. 
B. Functions: 
1. Creation of Women's Programs. 
2. Presentation of Women's Programs. 
Children's Program Department 
A. Personnel: Director of Children's Programs. 
B. Functions: 
1. Creation of Children's Programs. 
2. Presentation of Children's Programs. 
Music and Transcription Library. 
A. Fersonnel 
1. Manager, Music and Trancription Library. 
2. Library Supply 
3. Program Supply 
B. Functions: 
1. The Music and Transcription Library contains items of music 


of all types; orchestral, instrumental, voeal, choral, operatic, 
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etc., and a collection of bibliographical and reference 
books on music. 

2. The library is divided into two sections; one for building 
up or supplying the library, and the other for supplying 
programs. 

3. There is a third division independent of the above. It is 
devoted to music arranging, orchestrating, composing, copy- 
ing and cataloging. 

Other Musical Services: 

1. Maintenance of the actual physical music. 

a. Sheet music. 

2. Service the physical music 

3. Obtain clearance of the music. 

a. Check with the Editing and Copyright Department. 

lh. Maintain a staff of arrangers. 

5. Maintain contacts with composers and musicians. 

6. Have charge of setting-up "Stand-bys" for shows which might fold 
up and be unable either to go on or to continue. 

Transcription Services. 

1. Keep up a library of recordings. 

2. Service transcriptions. 

a. Receive 
b. File 
ce Schedule 
d. Play 


e. Return 
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(3) PUBLIC AFFAIRS AND SPECIAL EVENTS DIVISION 


I. Personnel 
A. Manager 
B. Director of News Broadcasts 
C. Assistant Director of News Broadcasts 
D. Director of Special Events 
E. Director of Education 
F. Director of Talks and Forums 
Ge Director of Religious Broadcasts 
H. News Staff 
1. News editor 
2. News reporters 
3. News analysts 
I. Special Services Editor 
II. Functions: 
A. Maintaining Staff of news reporters and news writers 
B. Maintenance of news services and equipment 
1. News services 
ae PA of AP 
be. Wire recorder 
ce Field transmission crew 
de Sports and special events reporters 
2. Be on toes and have news ready at the time it is news. 
C. Building and scheduling of news shows. 
D. Servicing of commercial news shows. 
E. Planning and building of special events shows. 
F. Sports programs 
G. This division has developed from the Program Division into a unity 


of its own. 
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H. The Public Affairs and Special Events Division arranges to cover 
any and all important news for immediate or later broadcasting. 

I. News is covered by staff news reporters and in many cases reported 
on a ragularly scheduled news period by the man who covered the 
story. (This Division could easily be enlarged with department heads 
such as the editors and reportorial staff of a newspaper. 

Je The primary purpose of the Public Affairs and Special Events Division 
is the gathering and broadcasting of news in its various forms - 
straight news, feature news, analyses, special events. 

Running parallel to this primary objective, however, are a number 
of functions - the servicing of non=-news programs which require special 
news pickups or Brier Mews inserts; the checking of news prepared else- 
where on such programs for accuracy; and ediphoning, processing and dis—- 
tributing of news obtained by monitoring and short wave braeadcasts 
from other nations. 

K. All of these functions are handled by a general news division staff 
divided into three distinct sections. 

1. The news writing staff itself makes up one section. 
2. A staff of special writer-broadcasters, including those selected 
for special one-time broadcasts make up a second category. 
3. The third is the shortwave listening post staff. 
III. Educational Broadcasts and Talks 

A. Education Section 
1. Functions: 

a. Responsible for administration and opeartion of the Education 
Department. 
I'. Supervises all programs planned and produced by the Department. 


Al. Plans the programs, assigns writers and directors, conducts 


story conferences, edits scripts. 
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Be. Religious Broadcasts Section. 
1. Functions: 
a. Arranges all regular and special religious broadcasts. 
b. Cpproves all religious scripts. 


ce Represents the station at all religious meetings. 


(4) PROMOTION AND PUBLIC SERVICE DIVISION 


Personnel 
A. Director of the Promotion and Public Service Division 
B. Assistant Director, in charge of Advertising and Promotion 
1. Works with the Sales Division and the Program Division - that is, 
with the Sales Manager and Program Manager. 
C. Assistant Director in charge of Public Sertice. 
1. Special News Service. 
ae Work done by Special Services Editor of The Public Affairs 
and Special Events Division. 
I'. WWC Bulletin Boards 
II'. Social Studies 
III'. Science 
IvV'. Consumer Education 
V'. Journalism 
VI'. Radio 
VII'. Religion 
VIII'. Foods 
IX'. Fashion 
X'. Mathematics 
XI'. Psychology 
XII'. Aviation 
XIII'. Vocational Guidance 
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XI¥V'. Administration 
XV'. Vocational Guidance 
Transcription availabilities. 
Program offerings and analysis 
Assistant Director in Charge of Audience Promotion. 
Assistant Director in Charge of Visual Publicity. 
Assistant Director in Charge of Press Relations and Information. 
a. Stephens College Public Relations Department 
b. Photographs. 
ce Newspapers 
d. Magazines 
e. Radio Trade Journals 
f. Educational Journals 


ge Wire services 


II. Functions 


A. Advertises 


i. 


Has nothing to do, in this particular situation, with selling the 


product advertised on the show. 


B. This Division works closely with the Sales Division in promoting sales 


De 


and results. 


1.May work on building audiences for the programs 


26 


May work to promote the station as a unit. 


The PRESS INFORMATION DEPARTMENT maintains a constant flow of infor- 


mation concerning WWC policies, operations, its stars, and programs to 


newspapers, magazines, radio stations and advertising agencies. 


The SALES PROMOTION AND ADVERTISING DEPARTMENT. 


1. The Sales Promotion Department prepares radio, magazine, newspaper, 


trade paper and direct mail advertising for WC. 


2. It prepares general and special analyses of coverage and all other 
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factors affecting sales of given time periods or programs for use 
by the sajes department. 

3. Individual: and over-all campaigns of advertising and other devices 
for the promotion of all sponsored programs and many sustaining 
programs are prepared. 

h. This Department also prepares promotion material for Wc (as dis- 
tinct from advertising). 

5- Sales Promotion is a service department for the following other 
departments: Executive, Research, Radio Sales, Program, and Press 


Information. 


_*) ENGINEERING AND RECORDING DIVISION 
I. Personnel 
A. Chief Engineer 
Be Assitant Ingineers 
1. Studio engineers 
2. Field engineers 
3. Transmission engineers 
4. Recording engineers 
II. Functions 
A. This Department performs or supervises all important technical adjustments. 
1. He consults with other department heads when plans are being draw 
for special broadcasts of a remote or studio origination. 
2. He must be well informed on all FCC regulations relative to en= 
gineering requirements and practices. 
3.Al1 engineers work directly under the chief. 
4. Is responsible for anticipating techhical requirements and devel- 
opments, and for advising the Executive Department on engineering 


matters. 
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a. This includes the engineering phases of the station license, 
frequency allocations, and FCC applications. 
b. The department designs and installs broadcasting equipment 
and allied facilities. 

5. Has charge of the technical operations of all WWC facilities in 
connection with studio, maintencance-construction, field, master 
control, and transmitters. 

6. This department works with other WWC personnel on the standard- 


ization of operating routines. 


(6) TRAFFIC DIVISION 


I. Personnel 
A. Director 
B. Assistants 
II. Functions: 
Ae Routes all programs over transmission lines: speakers; studios 
to the transmitter and to the air. 
1. Studios 
2. Remotes 
3. Recordings 
B. Secures and distributes all cue data 
C. Usually works under the Program Manager and the Sales Manager. 
1. Sees to it that all commercials are programmed for the following 
day. 
2. The traffic department may be made up of one, or many persons, 
depending upon the size of the station. 
D. Issues all orders and operating instructions to the communications 


companies and to the Enginerring Division and to other WWC personnel 


om 


eemoll noltste odt to eovsdg yoitecnipas. odd | 


bins 


> ) vi Moi oF ‘ 
=, . aw : At Toes 
' 3 Lo » SE 7 T i) eon 
te ai ‘ j 
‘ by ‘ bs ‘ ‘ } 
j t 

* 

, ) 
{ 


| Aenotteotiqgs 09% bas cenottacottn - My sN, 
| sare qaitesobaortd elfadent, bos. simieoh 3 emttegeb edT .f i‘ 2 
eotttliost bettie | a 
at esisifios1? OWw If{s to enoitsisqe Lsoindoed oxtt ‘to egisdo asi «a ; a : 
‘teteem ,blell ,molsiowitenoo-eonsonesniam ,olbute id be aeitoennos % 
-etodsinensit bas .Llordaoa im a 
~brisbnede ond mo fennoceteg OW ‘rerdkto tow extow trondscob eka? 3 a 
saenitvor gaitsieqo lo molest | i iF, 


WwoTeIvid OLTIART (d) 


eolbuss ietelseqe reenif mokeatmenstt ‘tevo painein. 2 eotnoh 5A 
| sabe ort of bap seddimmamnt ent of | 
gee a a 
| > ens tt oa 
29 pw Sagal ak - epusinoood a 
rat 5 saben. Lis . nici mele a 
vn mt nt tt a i 8 i 
gitwoLlot edt 0%, here. em ingame oe 


i yet 


api san ‘jamal 


Po a ier il gis ot 
a! Cove oly irked” 


“emg 20 eo, 20, sham. of ym 


) oan Sa ha re ee 
sd lad de te ity tee ee sy , can 
7 4 Le # ’ ‘y. ey se ink nse is ‘ oe ‘4 ; BF eas ; < 
ee Wa oa ee 
B atte oie is 7 s ‘ ~ - - 
£ f 4 a2 - ss 
as ten aR PUL Wy) The BG 
bes iy een : SS AO ee ve a? ie ‘ igh a 
Or _ a id nN ou, AM’ an 


: ee yr ey) ; hart ‘i 
i t — Bits, | vr : are hee t , 
f) ; ; Pi a! os a 5 pa A Me i te mah 50 Rie br ets) tA a 
i. ¢ b + iato@ Yt as avril jeer AS & Fiat a ~ | te Brent ip - 


F. 


He 


= 134 
for the re-arrangemént of program transmission, such as switches, rever- 
sals, cut-ins, etc., as well as for any special program’ transmission 
facilities required. 

It issues routing instructions to the Operations Department for inclusion 
on the Daily Operations Sheet, covering the routing of all sustaining 

and commercial programs. 

Provides operating instructions to the Ingineering Division and the 
Operations Department as to the station's program transmission facility 
setup, plus operating cues and timing where required on programs. 

It provides all WWC Divisions and Departments with an advance program 
schedule (both sustaining and commercial programs) plus subsequent 
changes and corrections to the advance schedule. 

Prepares commercial program certificates of Service Performance 


for the Accounting Department. 


I. Checks all communications companies! bills for services rendered. 
(7) PERSONNEL DIVISION 
I. Functions 
A. The Personnel Division administers all personnel procedures. This 


includes interviewing applicants for all types of positions, handling 
of transfers, classification, the processing of payroll and personnel 
changes, hospitalization, sick leave and severance pay, vacations, 
and time records. 

(8) TRANSPORTATION, MAIL, FILE, MIMEOGRAPHING AND PROGRAM 


TYPING DIVISION 


I. Personnel 


A. 
Be 


C. 


Directors 
Assistants 


Every individual on the staff of WYC will work in the T-M-F-M-P-T 


Division 15 days of each semester. 
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II. Functions 
A. The Transportation, Mail, File, Mimeographing and Program Typing 
Division handles incoming and outgoing mail, the segregation of 
fan mail, and other deliveries. 
B. Filing all station correspondence, mimeographing press information 
releases, scripts, and maintaining mailing lists. 


C. Handles all program typing. 


(9) SALES DIVISION 


I. Personnel 
A. Sales Manager 
B. Sales Representatives 
II. Functions 

A. Local Sales 
1. Handles local sales 
2. Contacts the sponsors 
3. Services local accounts 
4. In effect, is tied in closely with production. 

B. National Sales. 
1. Many national advertisers like programs originates in independent 

stations. 

C. Sales of recordings and transcriptions. 
1. The transcribed spot: five seconds to five minutes 

D. Is primarily concerned with efforts and ideas for selling station time 
and programs. 


E- Allots a group of local firms to be serviced by each salesman. 
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F. 


AaB Ts 
Works closely with the station's national representatives, servicing 


a national advertisers. 


Ge Is responsible for selling the non-sustaining time and programs of WWC. 


(10) RESEARCH DIVISION 


I. Personnel 


Ae 


Be 


Director 


Assistants 


II. Functions: 


A. 


Be 


De 


Ke 


F. 


Heads activity on the station's coverage and audience. 

Makes surveys and studies which may be of benefit in sales and pro- 
motion of station's facilities. 

Initiates research and develops technics in marketing and audience 
research in the interests of advertisers and their agencies and in the 
matters of interest to the radio industry as a whole, 

Audience Description: The study of the size of program San feulees the 
tuning behavior of listeners and the composition of the family audiences 
for specific programs and time periods. 

Records Ahalysis: The maintencance and analysis of statistics concerning 
advertising expenditures in radio and other media; the collection of 
quantitative data about WWC program operations, including such factors 
as number of broadcasts, breakdwon by types of broadcast; maintenance 

of a large amount of data concerning the broadcast schedules of programs, 
talent appearances, and other information to answer listener and inter- 
departmental requests. 

Market Analysis: The collection and intensive analysis of data about 
WWC's coverage and listening area; the analysis of the economic charac- 


teristics of the area served by WYC; and the development of further 
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refinements in the technics of measuring the circulation of the 

radte medium, as distinct from the audience size of specific programs. 
G. Qualitative Research: Research in the field of audience reactions - 

as distinct from audience size — to various program materials; studios 

designed to uncover the "why?" of audience likes and dislikes, to 

implement the research of “how many listen?"; surveys of public 

opinion on many subjects related to radio program materials and 


radio's part in the world today. 


Hale Aarnes 
Stephens College 
August 22, 1916 
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The YaleBroadcasting Co. 


News Sports 
Classical and Modern Music 


WYBC BASIC PROGRAM SCHEDULE 


7:00- 9:00 A.M. Yawn Club 
4:30- 5:00 P.M. Musical Matinee 
9:30- 5:35 P.M. AP News Summary 
5:35- 6:00 P.M. 640 Music Room 
6:00- 7:00 P.M. Serenade at Six 
7:00- 7:30 P.M. A.P. News; Easy Listening 
7:30- 8:00 P.M. It’s All Yours 
ON YOUR DIAL 8:00- 8:15 P.M. The Sports Page 
8:15- 9:00 P.M. Bandstand 
9:00-10:00 P.M. Design for Study 
10:00-10:05 P.M. AP News Summary 


‘(The Voice of the Yale Campus’”’ 10:95-11:00 P.M. Symphony Hall 


11:00-11:10 P.M. College News 
- - - 11:10-12:30 P.M. Stardust Time 
Studios in Hendrie Hall, 165 Elm Street 


For Complete Daily Program Schedule 
Telephone 5-6284 See The Yale Daily News. 
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